COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


FIRST REPORT FOR JUNE, 1985 


EVENING 7:00-11:00 PM 


General coe Situation ticipation Feature All 25- All 55- 7:00- 9:00- AUNI 
Drama Drama; Comedy Adventure п iety Films 30 Min. 60 Min. 9:00 PM 11:00 PM(2) Regular Special(3) 
HOUSEHOLDS % AVG. AUD. 11.7 13.8 12.3 12.4 IDS 12.6 12.5 11,7 13,1 12.6 12,2 12.5 
NO. OF PROGRAMS t 9 12 25 5 IFR 7 24 33 28 38 66 19 85 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00AM WEEKDAY DAYTIME 7:00AM-4:30PM- WEEKEND DAYTIME E 
Informational( 1). Quiz Adult Sports 
кшк eee 11:30РМ- Daytime & Aud. 7:00- 10:00AM- 1:00- 10:00AM- Chil- 277 2 ERN INI 7 RR лант 
Once-a- Week Multi-weekly 100AM(4) Drama Partie. (1) 10:00AM L00PM 4:30PM 4:30PM drea's(1) Regular. Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 6.9 9.8 4.6 6.2 8.1 4.2 4.6 6.4 E? 4.2 4.6 4.9 4.8 
NO. OF PROGRAMS! 6 3 9 13 10 6 14 11 25 29 3 17 20 
(1) SEE ШИН FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED IR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 1 PROGRAMS ARE RATED IN TERMS OF TOTAL 
GROUPI TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES FOR REPORTING. DURATION, UNDER FIVE-MINUTE PROGRAMS 
(2) INCLUDES 830-9.30PM AND 8:30-10.00PM PROGRAMS. CARRYING THIS FOOTNOTE. ARE EXCLUDED. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. — 
_ — —— | 
| 
BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING JUNE 9, 1985 
NIELSEN AVERAGE AUDIENCE 
AUDIENCES. AUDIENCES. 
RANK PROGRAM. * US. NO. (000) RANK PROGRAM * US. NO. (000) 
1l BILL COSBY SHOW 22.4 19,020 10 МВА CHAMPIONSHIP GAME 4(5) 17.0 14,430 
2 FAMILY TIES 20.3 17,230 12 BARBARA WALTERS SPECIAL(S) 16:9 14,350 
3 NBC MONDAY NIGHT MOVIES 18.8 15,960 12  RIPTIDE4 16.9 14,350 
4 CHEERS 18.4 15,620 14 NIGHT COURT 16.5 14,010 
5 МАМІ VICE 18:1 15;370 15 TRAPPER JOHN, M.D.# 16:0 13,580 
6 REMINGTON STEELEA 17.7 15,030 15 60 MINUTES 16.0 13,580 
7 А TEAM 17.6 14,940 17 HIGHWAY TO HEAVEN 15.6 13,240 
7 SIMON & SIMON# 17.6 14,940 18 MURDER, SHE WROTE 15.5 13,160 
9 ВОВ HOPE'S BIRTHDAY(S) 17.5 14,860 19 CRAZY LIKE A FOX# 15.4 13,070 
10 DIRTY WORK(S) 17.0 14,430 


3 (t) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


: PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) IST JUNE 1985 W| P 
|оумно A 


RAM | HOUSEHOLD AUDIENCES | | 
PROGRAM NAME JA. STANS | COVERAGE PROGRAM NAME EUN sibhs 
K TART 1 WK START 
pay ЧА our er ка wk 2|WK 1 WK 2 # DAY “TIME DUR NET кі WK 2|WK 1 WK 2 | 
*EVENING 
À TEAM 33 | 203 206 99 99 |А 17.6 30 1494 bs SPORTS UPDATE -SUN 32|202 203 98 98 |A 12 21 1053 
1 TUE. 8.34Р 56 NBC A B 212 33 1800 SUN.  8.58P 2 ABC SN B 15.6 23 1304 
2 TUE. 8.00Р 60 2 SUN.  8.57P 1 
ABC BUSINESS BRIEF-MON 15 | 190 93 A 12.0 20 101||ABC SUNDAY NIGHT MOVIE 30|205 206 97 99 |A 12.3 22 1044 
1 MON. — 8.58P 1 ABC N B 15.3 23 1299 8.00Р 180 ABC FF B 16.9 26 1435 
ABC Bises SS BRIEF-HED 33|194 148 93 85 |A 10.0 17 849 эс ПИ NIGHT MOVIE 1 |186 93 A 96 17 815 
8.58P 1 ABC N В 18.3 28 1554 .  8.00P 120 ABC FF B 96 17 815 
ABC BUSINESS BRIEF-FRI 12|193 150 93 86 |А 10.2 22 866 || ABC ‚нш єн TONIGHT 170 | 206 205 99 99 |А 9.4 20 798 
8.14P 1 ABC N B 12.7 24 1078 6.30P 30 ABC N 8 10.8 20 917 
“с "Covey SPECIAL(S) 192 98 |A 14.6 23 1240 || ABC ALD NEWS TONIGHT-SAT 22 | 178 195 95 96 |A 5.8 15 492 
+  9.30P 30 ABC CS l SAT. 6.47P 13 ABC N B 85 17 722 
2 SAT. 6.30Р 30 
ABC MIQNOAY NIGHT BASEBALL 1 207 99 |A 10.0 17 849 
8.00P 198 ABC SE B 10.0 17 849 || АВС un ws TONITE-SU(B) 113 62 |A 4.8 12 408 
abc MONDAY NIGHT BSBL-2 1 207 99 |A 10.2 21  866|| 25 45P 15 ABC N 
2 MON. 11.18Р 29 ABC SE B 10.2 21 866 ABC WD m3 TONIGHT-SUN 29 | 162 162 84 84 |А 6.5 15 552 
SUN.  6.30P 30 ABC N B 7.8 15 662 
ABC MONDAY NIGHT MOVIE 19 | 207 99 A 14.5 23 1231 i SUN. 6.30Р 15 
1 M 9.00P 120 ABC FF B 16.8 26 1426 
ABC "ное SPEC.(S) 201 97 A 12.8 21 1087 AFTERMASH SPECIAL(S) 199 92 A 7.1 16 603 
. 9.05P 120 ABC FF 8.00P 30 CBS CS 
AIRHOLF 18 |181 205 95 99 |А 11.0 21 934 
ABC MOVIE SPECIAL-FRI(S) 191 94 A 7.9 15 671 
FRI. — 9. дор D ABC FF a em SAT. 9.00P 60 CBS A B 12.8 22 1087 
жс MOVIE SPECIAL(S š 
FRI. 9.00Р 120 ABC FF AMERICA CENSORED(S) 201 97 А 14.0 22 1189 
1 TUE. 8.30Р 60 CBS U 
ABC NEWSBRIEF -MON 22 | 195 198 97 98 |A 10.8 19 917 || AMERICAN PORTRAIT 87| 201 173 97 93 |А 11.7 20 993 
1m 1 ABC N B 16.6 25 1409|| 1 TUE. 9.28р 1 CBS DO B 15.7 24 1333 
1 1 THU. 8.58Р 1 
"Revisor TE ix^ 188 182 96 95 A 12-6 20 1079 2MTUTH 8.58P 1 
. 10.01P с Я 
; TUE.  9:58P 1 BARBARA A WALTERS SPECIALGS) ct 207 99 A 16.9 27 1435 
ABC NEWSERIEE - MED за |191 193 96 97 |А 12.8 21 1087 BENSON 193 151 97 91 |А 10.5 22 891 
WED. 1 ABC N B 21.2 32 1800 FRI. 8.30Р 30 ABC cs B 11.7 20 993 
ABC NELSERIEE- E 34|177 194 90 97 |A 93 15 790 
1 THU. 9.58P 1 ABC N B 11.9 18 1010 || BEST [8 5|174 157 87 88 |A 7.7 16 654 
2 THU. 10.00 1 FR 8.00P 60 NBC GD B 86 17 730 
BILL © SHOW 35 | 210 198 99 97 |А 22.4 40 1902 
ABC NEHSBRIEF -FRI 34|189 190 97 97 |А 7.9 14 671 8.00P 30 NBC CS B 240 38 2038 
1 FRI.  9.57P 1 ABCN B 10.9 18 925 
2 FRI. 9.58P 1 BOB HOPE'S BIRTHDAY(S) 200 99 A 17.5 29 1486 
ABC NEWS CLOSEUP(S) 206 99 JA 6.7 12 569|| 1 TUE. — 9.30P 120 NBC CV 
2 THU.  8.00P 180 ABC DN CAGNEY & LACEY 27 | 206 202 99 99 |А 12.5 21 1061 
ABC NEHSBRIEE -SAT за | 173 192 80 97 |A 10.1 19 857 pee Pd PES abe Dou 
SAT. 9.58P 1 ABC N B 14.0 24 1189||CBS EVENING NEHS-RATHER 175 | 205 205 99 99 |А 10.6 23 900 
ABC _NEWSBRIEF~SUN. за | 194 194 98 98 |А 13.5 22 1146 MF 6.30Р 30 CBS N B 13.1 24 1112 
1 SUN. 9.56Р 2 ABC N B 16.1 25 1367 es ae NEHS-SUNDA Y 23 | 177 91 А 9.2 01 181 
2 SUN. 9.56Р . 6.20P 10 CBS N B 84 16 713 
ABC SPORTS UPDATE -SAT 33|190 191 95 95 |А 9.6 20 815 y МЫ NEWS-SUN(B) 106 52 A 40 9 340 
8.58P 1 ABC SN B 12.7 22 1078 .  6.00P 20 CBS N 


5 KEY: A= CURRENT REPORT B = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


Е PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUN 


p PROGRAM | HOUSEHOLD AUDIENCES WOUN 
PROGRAM NAME RE) sitions | COVERAGE | T m PROGRAM. NAME sl. 5 | ИЩ 7 
Wk START E| AUD. SHARE AUD. | WK START 
# DAY TME рук NETTWEQWK1 WK2|WK1WK2|Y| % — % (0000) # DAY — TIME OUR мет REGQWK 1 WK 2 WK 1 WK 2 T 
i 2 E in 
EVENING CONT'D 
CBS EVENING NEWS-SUNDA(B) 102 48 |А 2.8 7 238 || HARDCASTLE & MCCORMICK 18 | 205 99 A 12.8 23 Jor 
2 SUN. 6.54P 6 CBS N GY. I ipa 60 ABC A h 15.4 23 1307 
Ц 0 EN 32 |203 190 99 97 15.6 28 1324 
CBS SAT. NEWS-SCHIEFFER 28|176 178 90 91 А 7.4 19 628 WED. 8.00P 60 NBI E 
SAT. 6.30P 30 CBS N B 87 18 739 КОР - QU АВР Be IP. EH) M 
CBS TUESDAY NIGHT MOVIES 24 | 203 192 99 96 |A 11.2 19 951 BI. een BLUES 33 [209 204 99 99 |A 14.4 25 1223 
1 TUE. 9.30P 120 CBS FF B 15.5 25 1316 10.00P 60 NBC OP B 16.3 27 1384 
2 TUE. 9.00P 120 wor üg бй 8 e 207 203 99 99 |A 14.3 25 1214 
^ 10.0! 6 с B 19.3 32 1639 
eps  EEDNESDAY NIGHT MOVIE 30 | 203 99 А 9.2 16 781 
9.00Р 120 CBS ae B 119 19 1010 || HOW TO BE A MAN(S) 205 99 A 6.8 12 577 
К IN CHARGE 148 89 |A 8.6 16 730 1 WED. 8.00P 60 CBS GV 
2 WED. 8.00P 30 CBS в! B 8.6 16 730 | | HUNTER 11 |174 193 90 98 |A 11.4 22 968 
“ $АТ. 10.00Р 60 NBC ОР B 11.9 22 1010 
CHEERS 32 | 207 194 98 98 |А 18.4 31 1562 
THU. 9.00P 30 NBC CS B 19.4 30 1647 IT'S YOUR MOVE 2|183 194 93 97 А 10.2 22 866 
COVER-UP 6|192 198 95 92 |A 7-8 16 620 SAT. 8.30P 30 NBC CS B 10.2 22 866 
SAT. 8.00P 60 CBS GD B 1.3 16 637 rd 3 149 86 А T 53 611 
2 TUE. 8.30Р 30 CBS CS Te 3 6 
pi К Á, ГОК, 16 207 99 |A 15.4 27 1307 s AE 
CBS PD B 18.7 28 1588 || KATE & ALLIE 26 |204 204 99 99 |A 14.7 24 1248 
уй АТМАК ST Б) 201 99 |A 10.6 18 900 MON. 9.00P 30 CBS CS B 18.1 27 1537 
TUE. 10.00P 60 ABC DO KNIGHT RIDER 23|199 199 99 99 |A 10.9 20 925 
SUN. 8.00P 60 NBC A B- 15.7 24 1333 
DIFFRENT STROKES ЗАТ, 33|187 196 95 97 |A 9.9 23 841 | | 10%Е BOAT 34 | 181 202 90 98 |А 10.2 20 866 
0 NBC CS B 141 25 1197 SAT. 9.00P 60 ABC CS B 14.9 26 1265 
any donc) 203 93 |A 17.0 30 1443]||LUCIE ARNAZ SHOW 4 151 87 |A 6.4 12 543 
THU. 0.00P 60 CBS PD 2 TUE. 8.00P 30 CBS CS B 9,29 315 Та 
E TROUBLE 1 172 94 |A 14.5 24 1231 || MAGNUM, P.I. 33 | 206 198 99 99 |A 11.5 21 976 
МЕО. 9.30P 30 NBC CS B 14.5 24 1231 THU. 8.00P 60 CBS PD B 17.8 28 1511 
ЖЕ OF HAZZARD 1 184 92 |A 8.1 17 688 || MAMA'S FAMILY 2/165 190 89 98 |A 10.4 20 883 
2 FRI. 8.00P 60 CBS CS В 8.1 17 688 $АТ. 9.30P 30 NBC CS в 10.4 20 883 
DYNASTY 30 207 99 |A 9.7 16 824 || МАМІ VICE 32 | 197 192 99 97 [А 18.1 33 1537 
2 WED. 9.00P 60 ABC GD в 24.4 37 2072 FRI. 10.00P 60 NBC OP B 14.7 25 1248 
E/R l 155 89 |A B.9 l6 756 ud HAMMER 6 | 182 205 95 99 |А 11.1 21 942 
2 WED. 8.30P 30 CBS CS B 8.9 16 756 SAT. 10.00P 60 CBS PD B 10.2 19 866 
FACTS OF LIFE 30 | 201 175 98 90 |A 15.3 26 1299 || MURDER, SHE WROTE 29 | 207 205 99 99 |А 15.5 28 1316 
WED. 9.00P 30 NBC CS B 16.0 24 1358 SUN 8.00Р 60 CBS SM B 19.3 29 1639 
FALL GUY 34 | 205 157 99 91 |A 9.9 18 841 WA Анон GAME 2(S) 207 99 A 14.3 25 1214 | 
WED. 8.00P 60 ABC A B 16.0 25 1358 м 9.00Р 157 CBS SE 
FAMILY TIES 34/210 197 99 97 |A 20.3 36 1723 || NBA АРОН бАМЕ 4(5) 206 99 |A 17.0 30 1443 
THU 30 NBC CS B 21.8 33 1851 2 WED 9.00P 160 CBS SE 
дыз. OF Lost Wes 27 |184 200 91 98 JA 11.1 21 942 ma CHAMPIONSHIP GAME 5(5) 207 99 |А 15 28 1290 
3 10.00P 60 ABC GD B 13.5 25 1146 FRI. 9.00P 152 CBS SE 
Еч me eru ‘BLUNDERS. 5 136 88 |A 9.1 le  773||N8C MONDAY Mn MOVIES 29 | 201 199 99 99 |A 18.8 30 1596 
2 TUE 8.30P 30 ABC U B 11.7 19 993 MON 9.00P 120 NBC FF в 18.3 28 1554 
sme A BREAK 25/164 193 89 99 |A 10.8 21  917||NBC NEWS DIGEST-M-F 167 | 145 137 74 75 |A 11.4 20 968 
SAT. 9.00P 30 NBC CS B 13.6 23 1155 1 МИТНЕ 8. 20 1 NBC N B 12.5 19 1061 
1 TUE. 3.28P 1 
2 M-TH B.5BP 1 


f KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


А PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) IST JUNE 1985 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME si, STATIONS | COVERAGE ETT NUTS si | STATIONS | COVERAGE /HCUSEHOLD AUDIENCES 
WK START AUB. SHARE АШ мк START Ë AUB. SHARE AUD. 
* DAY TIME DUR мет ика WK 2IWi 1 WK2|Y| % — % (00 # DAY TIME DUR меткі WK2 WKIWK2|Y| % ^ % (0,000) 
EVENING CONT'D 
REMINGTON STEELE 194 99 |A 17.7 31 1503 
к NEWS DIGEST-2-M-F 77|165 154 84 79 |A 19 1019 2 TUE.  10.00P 60 NBC po B 16.9 29 1435 
TUE.  10.23P 1 NBC N B 18 993 
1 THU. 9.58P 1 ШЕР BELIEVE IT-NOT 33|192 194 95 95 |A 8.2 17 696 
2 TURTH 9.58P 1 7.00P 60 ABC U B 10.8 18 917 
NBC NEWS DIGEST-SAT 34|141 150 74 78 |A 15 628 RIPTIDE 27 193 97 |A 16.9 28 1435 
SAT. 8.58P 1 NBC N B 18 866 || 2 TUE. 9.00P 60 NBC PD В 18.7 29 1588 
NBC bea Deest A SAT. 17 159 84 |A 16 696 || ST. ELSEWHERE 31 | 208 198 99 97 |A 12.7 22 1078 
2 5 1 NBC N B 14 722 WED. 10.00Р 60 NBC GD B 13.4 23 1138 
NBC ds DIGESTA SUN 33|152 157 79 81 |A 16 790 || SARA 13 | 197 98 A 13.4 22 1138 
8.58P 1 NBC N B 18 1053 1 WED. 9.30P 30 NBC CS B 14.5 22 1231 
NBC NEWS DIGEST-2-SUN. 16 | 165 82 А 20 1070 | SCARECROW & HRS. KING 28 |205 173 97 94 |A 12.2 22 1036 
58P І NBC N B 21 1180 MON 60 CBS GD B 16.6 25 1409 
мс И m M-F(B) 123 66 |A ы 399 SCR OF ue CRIME SUNDAY(S) 190 96 A 14.4 26 1223 
FRI. — 8.58P 1 NBC N SUN.  10.30P 30 NBC SM 
NBC NIGHTLY NEWS-SAT. 30|167 154 91 81 |А 6.8 17 577 ||SILVER SPOONS 2|181 183 95 94 |A 8.4 17 713 
SAT. _ 6.30P 30 NBC N B 8.1 17 688 SUN.  7.30P 30 NBC CS B 84 17 713 
NBC NIGHTLY NEHS SUN 24|167 166 89 90 |A 7.3 17 620 spot & SIMON 30 203 99 |A 17.6 29 1494 
N. 6.30P 30 NBC N B 7.6 14 645|| 2 THU. 9.00Р 60 CBS PD 8 211 32 1791 
NBC NIGHTLY NEWS 168 | 202 202 99 99 |А 9.5 20 807 || 60 MINUTES 36|207 209 99 99 |A 16.0 33 1358 
M-F 6.30P 30 NBC N B 110 20 93 7.00P 60 CBS DN B 21.1 35 1791 
NGC SUNDAY NIGHT MOVIE 29 | 193 196 96 98 |A 14.7 25 1248 га MOVIE PRSNT.-CBS(S) 188 85 А 99 19 841 
1 SUN. 9.00Р 90 NBC FF B 16.5 26 1401 FRI.  8.30P 120 CBS GD 
2 SUN. 9.00P 120 
SPORTSBREAK-SAT 36 | 186 196 91 93 |A 7.9 17 67l 
NEWHART 25 | 204 206 99 96 |A 14.2 22 1206 SAT. 8.58P 1 CBS SN B 11.2 19 951 
MON. 9.30Р 30 CBS CS B 18.3 27 1554 SPORTSEREAK”SUN 36 | 201 200 96 95 [А 13.6 24 1155 
NEWSBREAK-M-F 171|181 182 87 87 |A 114 19 968 +  8.58P 1 CBS SN B 17.9 26 1520 
1 MON.  9.58P 1 CBS N B 141 22 1197 
1 TUE. 10.26P 1 T.J. HOOKER 194 194 96 96 |A 96 21 815 
lMED.  9.55P 1 8.00P 60 ABC OP B 13.1 23 1112 
1 THU. 10.00 1 TV бобо & PRAC. JOKES 28| 203 164 99 90 |А 13.3 24 1129 
lFRI.  9.25P 2 .  8.00P 60 NBC CV B 16.8 25 1426 
Sie dares 3 39TH ANNUAL TONY, AHARDS(S) 206 99 A 11.9 21 1010 
OWED. 1021 1 9.00P 148 CBS AC 
TREES `A CROWD 28 | 200 137 98 88 |A 11.4 20 968 
NEWSBREAK-SAT. 35|163 186 84 89 |A 9.2 17 781 TUE. 8.35P 30 ABC CS B 14.1 22 1197 
SAT. 9.58р 1 CBS N B 10.7 18 908 2 TUE. 8.00Р 30 
NEWSBREAK -SUN. 34 | 187 183 90 88 |A 11.8 20 1002 
TRAPPER JOHN, M.D. 26 206 97 |А 16.0 29 1358 
1 Sit eR 1 CBS N B 15.1 23 1282|| 2 SUN.  10.00P 60 CBS GD B 16.6 28 1409 
20/20 203 98 A 15.1 26 1282 
мент COURT 32] 208 188 97 92 |A 16.5 27 1401j| 1 THU.  10.00P 60 ABC DN B 14.3 24 1214 
9.30P 30 NBC CS B 17.4 27 1477 
OPPOSING POINTS OF VIEW(S) 205 98 А. 772 19 взу S Вова Se | 299 (9T эк. mu іа. s 
а ЗЫН” ЧОНАН WEBSTER 12| 202 154 97 91 |А 108 23 917 
н BREWSTER 2/178 179 94 93 |A 6.5 14 552 FRI. 8.00P 30 ABC CS B 13.2 25 1121 
SUN. 7.00P 30 NBC CS B 6.5 14 552 


9 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1985 E 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES WOUSEHOL 
PROGRAM NAME ЙЫ, STATIONS | COVERAGE s wc] | PROGRAM NAME RE) STATIONS ШШ TE" ОА 
WK START AUD. SHARE AUD. | WK START АШ). SHARE 
Ё оу SIME our мет HBS wkiwk2wkiwk2|Y| AP. P E qu) | E DAY TME our ner ака we2 [wk wx 2] Y | % A 
EVENING CONT'D 
FRIDAY NIGHT VIDEOS 33|186 185 97 97 |A Er 13 "ZEN 
WHOS THE BOSS? 7 193 98 |A 14.8 25 1257 FRI. 12.30А 90 NBC PC B 33 16 280 
TUE. 9.00P 30 ABC CS B 16.0 25 1358 ||G MICHAELS DS MACHINE 36| 81 81 50 48 |A 1.9 7 161 
ine E 12.00M 15 NBC SC B 15 5 127 
АВС NEWS:NIGHTLINE -MON 1 196 әт |A 3.0 14 255 |LATE MOVIE 1 170 | 180 181 91 92 |A 4.7 16 399 
2 MON.  12.36A 33 ABC N B 3.0 14 255 1 M&W 11.30P 67 CBS FF B 5.2 17 441 
ABC NEWS:NIGHTLINE 143] 194 193 96 96 |А 5.3 14 450||}Т 12.0 87 | 
І MF 11.30P 30 ABC N B 5.6 15 475 1 FRI. 11.30P 68 | 
1 ТШЕ. 11.35Р 31 ; z 
ТТ: al 2 MIUTH 11.30P 67 
EAEE IN E 
2 TE Bicis inp Зд LATE MOVIE IL 170 |180 181 91 92 |A 3.2 18 272 
abe Моман зме тир) 195 % |» -%& 35 smon|| AMN Нес А) СВОЕ ® н ае, р 
THU. 12.01А 41 ABC N 140: 12137A 49 
ABC ROCKS 31|124 124 70 70 |А 21 7 178 IW. ° 34 
l FRI.  12.00M 33 ABC PC B 20 6 || JERI- 15.394 46 
2 FRI. 12:00M 32 2 M & TU 12.37А 51 
ABC WEEKEND REPORT -SAT. зз |163; 163 85 56 [А зт 9 зр $MDe 1А 45 | 
SAT. 11.30P 15 ABC N B 4.2 11 357 2 FRI. 1.14A 51 | 
ABC WEEKEND REPORT-SUN. 34|166 166 90 90 |A 3.6 12 306 
SU. ЗОР 15 ABC N. B $9 13 331 || LATE NITE зар AMMIVERSAY(S) O 199 9 |A 7.3 23 620 
CBS NEWS NGHiWATOI-I 161| 52 58 52 57 |А 11 12 93 || 2 Sar. 81 
І MWSU 2.00A 30 CBS N 8 12 12 93 sarugDay "M Уо |172 90 A 6.1 18 518 
2 MTUTHS 2.00А 30 1 SAT.  11.30P 78 NBC GV B 7.3 21 620 
CBS NEWS NIGHTHATCH-2 70| тз тт 67 то |A 1.1 14 әз || TONIGHT SHOW 167|200 199 99 99 |A 7.4 23 628 
І M-HSU 2.304 30 CBS N B 11 14  93|| 1 MWTHF 11.30P 60 NBC GV B ті 22 603 
1 THU. 2.37A 23 1 TUE. 12.00M 60 
2 MUS 2.304 30 2M-F 11.30P 60 
2.40A 20 
CBS NEWS NIGHTHATCH-3 70|101 100 85 85 |A .9 18 те | WEEKDAY DAYTIME 
ABC DAYTIME NEWSBRIEF-M-F 170 | 206 206 99 99 |А 7.8 28 662 
M-THSU 3.00А 180 CBS N S dip QW AB) ARG DATNE MARET d е OP 
CBS SUNDAY NEWS-0SG00D 35|134 137 71 72 |А 4.9 13 ав|| 1 TU. 2.57P 2 | 
1 SUN.  11.28P 15 CBS N B 5.7 12 484|| 2 M-F 2.58P 1 
UE err I 29 125|193 193 99 99 [A 3.9 зә зэ: || ABC,MORLO NEWS-MORN-GISA 170] 120 120 78 те |^ 1.9 21 161 
1 MMTH — 12.30A 30 NBC GV B 3.7 18 314 M-F 6.15А 15 ABC N 8 16 17 136 | 
DIM. teat Se ABC HOLD NEWS-MORN-6494 170) 173 173 92 93 | A 27 21 229 
2 M-TH 12130A 30 M-F _ 6.45A 15 ABC N в 2:6 19 221 
DAVID LETTERMAN II 135 | 193 193 99 99 |A 3.1 19 263 || ALL MY CHILDREN 164 209 209 99 99 |А 8.1 28 688 
1 MATH — 1.00A 30 NBC GV B 28 18 238 ME 1.00Р 60 ABC DD в 8.0 26 679 
1 TUE. 1.30A 30 ALL STAR BLITZ 40 | 181 182 $88 88 |A 2.4 10 204 
2M-TH 100А 30 M-F — 11.00A 30 ABC QP B 22 10 187 | 
н ema saad Gee F 200 62 99 А 11 S 1 туо 167 | 203 203 99 99 |А 5.6 20 475 
1T. 1200 3 z MF one OOP 9 NBC DD, B 55 19 467 
2 TUE. 12.044 31 AS THE WORLD TURNS 203 206 98 99 JA 5.8 20 492 
Skee, ADU 3 ЖЕ O BoP во CBS DD B 70 23 594 


B KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) IST JUNE 1985 REPORT 


NO. OF | PROGRAM 
PROGRAM МАМЕ STATIONS | COVERAGE 


WK START 
# DAY “TIME DUR мет ик WK 2 WK 1 WK 2 


No. OF | PROGRAM 
STATIONS | COVERAGE HOUSEHOLD AUDIENCES 


HOUSEHOLD AUDIENCES 


WEEKDAY DAYTIME CONT'D 


500; LANGUAGE 169 | 99 106 52 57 

1 TU-F 4.00P 30 CBS PV 
2 M-F 4.00P 30 

CAPITOL 172|198 197 95 95 
M-F 2.30P 30 CBS DD 

CBS EARLY HORN NEWS 175|144 140 89 89 
-F 30A 30 CBS N 

CBS Tone [55 1 174 | 201 201 99 99 
M-F 7.30A 30 CBS N 

CBS MORNING NEWS 2 174 |201 201 99 99 
M-F 8.30A 30 CBS N 

CBS SCHOOLBREAK SPECIALS(S) 185 89 
2 TUE. 4.30P 60 CBS CL 

Dem OF OUR IU 167|207 208 299 99 
M-F OOP 60 NBC DD 

FACTS ee ин "M-F 30 |137 136 84 85 
10.00A 30 NBC CS 

FAMILY FEUD 163 | 182 182 89 89 


M-F 11.30A 30 ABC QP 


GENERAL HOSPITAL 164|207 207 99 99 
M-F 3.00P 60 ABC DD 


6000 юни; AMERICA-730 170 |205 205 99 99 
M-I 30A 30 ABC N 
ш omnc; AERA © Жыш 203 203 98 98 


GUIDING LIGHT 170 | 207 206 99 99 

1 TU-F 3.00P 60 CBS DD 

2 M-F 3.00P 60 

LOVING 164 | 187 186 94 94 
M-F 12.30P 30 ABC DD 

кў CHAMPIONSHIP GAME 1(5) 206 99 
1 MON 3.00P 148 CBS SE 

NBC ЫБ АТ ES 170 | 182 183 95 96 

M-F 30 NBC N 

NBC NEWS иЗ, Spp Prid 193 194 95 95 
МИР NBC 

ep ba i 173|181 181 85 85 
M-F 2 CBS М 

NEWSBREAK - 3.5 7 170|186 185 91 91 

l TU-F 3.57P 2 CBS N 

2 M-F 3.50. 2 

ONE LIFE TO LIVE 165 | 206 207 99 99 
M-F 2.00P 60 ABC DD 


PROGRAM NAME 
E| AUD. SHARE AUD.|| WK START Ë AU. SE Nb 
T % % (0,000) | # DAY TIME DUR NET WK 1 WK 2 [WK 1 WK 2| Y % (0, 
PRESS YOUR LUCK 171 |166 169 83 83 |A 4.2 17 357 
A 2.0 6 170 M-F 10.30A 30 CBS QP B 48 20 408 
B 26 8 221 || PRICE IS RIGHT 1 172 |206 207 98 99 |A .5 26 552 
M-F — 11.00A 30 CBS AP B 7.0 29 594 
A 48 17 408 
B 5.7 20 484 ||PRICE IS RIGHT 2 171 |206 207 98 99 |A 8.2 зз 69% 
M-F — 11.30A 30 CBS AP B 86 35 730 
A 1.5 16 127 || RYAN'S HOPE 164 |174 172 93 92 |А 3.0 11 255 
B 16 16 136 M-F 12.00N 30 ABC DD B 32 12 272 
A 3.0 16 255 
B 3.3 16 280 || SALE OF THE CENTURY 167|157 152 87 85 |A 4.8 19 408 
M-F 10.30А 30 NBC QG B 45 19 382 
A 3.3 15 280 SANTA BARBARA 167 |189 190 95 96 |A 4.1 13 348 
B 36 15 306 M-F 3.00P 60 NBC DD B 35 11 297 
A 49 14 416 
SCRABBLE 166 | 200 199 96 96 |А 5.6 23 475 
М-Р. 11.304 30 NBC QG в 5.6 22 475 
A 7.2 24 611 || SEARCH FOR TOMORROW 168 | 150 151 75 76 |А 3.2 12 272 
B 7.1 24 603 M-F 12.30P 30 NBC DD B 3.2 12 272 
A 38 l6 323 
B 3.2 14 272 || SUPER PASSWORD 167 | 146 147 70 71 |А 3.8 15 323 
M-F — 12.00N 30 NBC QG B 3.4 13 289 
A 2.6 11 221 || TODAY SHOW-7.30AM 170|203 203 99 99 |A 44 23 374 
B 3.1 12 263 M-F 7.30A 30 NBC N B 46 22 391 
A 9.1 30 773||TODAY SHOW-8.30AM 169|203 203 99 99 |A 4.7 21 399 
B 89 28 756 M-F 8.30A 30 NBC N B 49 21 416 
X її SW 991 $28,000 Ю PYRAMID ere ae 174 177 88 88 A 43 20 16 
B 49 23 416 ee. oe 3 
A 49 22 416 WHEEL OF FORTUNE 167 | 205 205 99 99 |А 7.6 31 645 
B 5.4 23 458 M-F 1.00A 30 NBC QG B 7.2 30 611 
хоме АМО ТЕ ВЕ5Т1Ё55 171 | 208 208 99 99 |А 7.3 27 620 
А 6.4 21 543 M-F 12.30P 60 CBS DD B 7.9 29 671 
B 7.4 24 628 
PHEEKEND DAYTIME 
A 4.0 15 340 || ABC WEEKEND SPECIALS 34|190 191 96 96 |А 4.4 17 374 
B 41 15 348 SAT.  12.00N 30 ABC FV B 47 16 399 
A 8.9 27 756 id WIDE WORLD-SPORTS SAT 20|208 204 99 99 |А 5.0 14 425 
1 SAT. 4.30Р 137 ABC SA B 63 16 535 
А 2.3 19 195 2 SAT. 4.30P 93 
B 21 17 178 || ALVIN AND THE CHIPMUNKS 36 | 205 204 99 99 |A 7.3 27 620 
SAT. 10.30А 30 NBC CA B 8.2 28 696 
A 4.5 16 382 
B 45 15 382 AMERICAN BANDSTAND за | 171 171 ва ва |A 2.7 10 229 
A 6.9 28 586 12.30P 60 ABC PC B 3.4 11 289 
B 7.0 28 594 ali STAKES(S) 206 99 |A 5.3 16 450 
SAT.  4.30P 90 CBS SE 
А 52 16 441 
B 60 18 509 BISKITTS 10 | 195 191 94 94 |A 2.1 14 178 
00А 30 CBS CA в 2.5 16 212 
A 7.0 25 594 m KUN RUNNER 1 22 | 203 203 99 99 |A 4.5 17 382 
B 7.2 25 611 SAT. 10.00A 30 CBS CA B 5.5 19 467 


13 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST JUNE 1985 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NS HOUSEHOLD AUDIENCE: 
PROGRAM NAME э STATIONS | COVERAGE PROGRAM NAME f st эй» | А. | HOUSEHOLD AUDIENCES 
WK START ape. AU | WK START f AU. SHARE EY ] 
# DAY TIME DUR NET НАКІ WK 2 WK 1 WK 2 00 | * DAY TIME DUR NET Ника WK 2/WK1 WK 2) Y| % ° % (9990) 
a 
WEEKEND DAYTIME CONTD 
MEET THE PRESS эз | 151 88 х 
BUGS BUNNY/ROAD RUNNER 2 22 | 201 202 99 99 |А 5.2 19 441 ЗОР 30 NBC СС 8 SI d 253 
BUGS SUNWY/ROAD RUM $^ ^ lo [170 150 es n |5 27 20 200 ноу оноо ЕТ Ой 
SAT.  12.00N 30 CBS СА B 28 1l 238 "s S800 Mp MRNA iode qs 
36 |172 183 88 91 |A ав 1 
CBS SPORTS SATURDAY SP EDS) |190 93 A 2.9 10 246 SAT. 11.30А 30 NBC CA 8 60 2 509 
: MUPPET BABIES е |203 203 98 98 |A 47 21 399 
ds SPORTS SPECIAL SATS) 196 98 |A 40 15 340 ; 
SORTS: SPECIAL SATIS). SAT. 9.00A 30 CBS CA B 60 24 509 
NBA CHAMPIONSHIP САМЕ 3(S 197 97 A 12.2 
S esas a ag aegra [0r S00 98 9 [à 47 це чө tam. dice СБ БЕ ee 1095 
4-7 18 399 || NBA CHAMPIONSHIP GAME 85 ; 
DUNGEONS. AND DRAGONS зо | 203 202 99 98 |A 44 18 374 О 166 CSS EE on zm LA аа bos; 
SAT. 9.304 30 CBS CA B 57 21 484 wen 
JOR LEAGUE PRE GAME 8 |204 204 99 99 |A - 
FACE THE NATION 150 156 87 90 |A 2.7 10 229 SAT, 1.00P 20 NBC SC Ë 4a 17 Gd 
SUN. 10-30А зо cas CC 8 30 10 255| > ear, 1:008 20 
FRENCH ‘OPEN TENNIS-SUN(S) 168 90 A 2.1 6 178 вс MAJOR LEAGUE BASEBALL  8|204 204 99 99 [A 6.7 23 569 
SUN. 4.26Р 94 NBC SE l'SAT. 1.20P 181 NBC SE B 66 24 560 
FRENCH OPEN TENNIS-SAT-(S) 185 9» |& ma па ssi|| 2668 — 495 190 
SE MA MEN VOLLEYBALL CHAMP(S: 166 85 A 1.8 т 153 
FRENCH OPEN TENNIS-SUN.(S) 185 95 25 9 212 SAT ОБЗОР 60 CBS SE 
2 SUN. 9.00A 300 NBC SE NEW SCOOBY DOO MYSTERIES 34 | 200 201 97 97 JA 3.4 12 289 
SAT. 10.30A 30 ABC CA B 4.T 16 399 
GET ALONG GANG з6 | 201 200 98 98 |A 3.4 18 289 
30A 30 CBS CA B 4.3 21 365 ONE ТО GROW p a 36 | 192 194 95 95 |А 8:7 23 314 
vestiti нік 22 | 107 113 66 64 |A 3.2 13 272 SAT. 8.28A 2 NBC CN в 42 24 357 
SAT.  12.30P 30 NBC CA 8 зв 13 323 one TO ‘crow ON- fessam з6 | 196 193 96 96 |A 48 24 408 
8.58A 2 NBC CN B 5.1 23 433 
IN THE NEWS 826AM з6|194 190 94 93 |A 2.6 16 221 
SAT. 8.26A З CBS CN 8 $2 18 272 || one то GROW ON-10:28AM 36] 203 203 99 99 |A 7.6 28 645 
її Пе HEMS- B SOAM з6 | 200 199 98 әв |A 33 17 280 SAT. NBC CN B 86 30 73 
SAT. 8.56A 3 CBS CN B 4.6 21 391 ONE TO вой rs ii 50AM 36 | 204 204 98 99 |A 6.7 24 569 
SAT. 10.58А 2 NBC CN B 7.8 27 662 
IN pa NEWS- Ag EAM 30 | 202 201 98 98 A 4.3 17 365 
SAT 56А 3 CBS CN B 5.2 19 441 ONE i GROW ON-12:28PM 35| 134 139 75 71 A 3.9 15 331 
м, ТНЕ Hews ii, aan 192 95 A 4.0 15 340 SAT 12.28Р 2 NBC CN B 4.7 16 399 
2 SAT. 3 CBS CN B 4.1 14 348 И PANTHER AND SONS 33 | 197 193 96 96 |A 4.3 23 365 
SAT. 8.30A 30 NBC CA B 4.7 23 399 
IN THE NEWS-12.26PM 10 | 170 150 85 71 А 2.6 10 221 
SAT. 12.26P 3 CBS CN B 2.1 10 229 FALE ОШ 8 |143 128 75 61 А 3.1 12 263 
КЕ MPER OPEN-SAT.(S) 187 95 A 4.5 15 382 .30P 30 CBS CA B 2.7 10 229 
1 SAT. 4.30P 90 CBS SE eins PLACE 36 | 193 195 97 97 А 4.0 15 340 
" 11.30A 30 CBS CL B 4.3 15 365 
KE "n R OPEN- SUN. (5) 184 94 А 4.0 14 340 
1 SUN. 1.00P 161 CBS SE КЕ, HE AMAZING CUBE 6 | 201 201 98 98 А 3.7 14 314 
кюю, peo 36 | 1/6 186 9? 87 А 5.4 22 458 10.00A 30 АВС CA B 4.0 15 340 
.00A 30 NBC CA B 6.5 23 552 SCARY T scoor DOO FUNNIES 33 | 193 194 95 95 А 4.0 15 340 
SAT. 11.004 30 АВС СА B 51 17 433 
LADIES PGA CHAMP- SUNG) 179 91 A ga 7° i 
SUN. 1.00Р 206 NBC SE SATURDAY SUPERCADE 10 | 159 139 80 65 А a2 12 272 
LITTLES 36 |193 191 96 92 |A 4.1 15 348 SAT.  12.30P 60 CBS СА B 28 11 238 
SAT.  11.30A 30 ABC CA B 5а 18 458 
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KEY: A= CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


^ — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) М IST JUNE 1985 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO, OF 
PROGRAM NAME э | STATIONS | COVERAGE go uz] | PROGRAM NAME «Д, STATIONS | COVERAGE | LOUSENOLD ОО 
WK START E| AUD. SHARE AUD. | WK E NG 
# DAY TIME DUR мет Рика WK 2IWK 1 WK2] Y| o ae (9900) | # DAY MAE our мет FEPSIwi a wkolwki wk 2| 5 ath SHARE e 
WEEKEND DAYTIME CONT'D || " 
SCHOOLHOUSE ROCK-8:25AM 36 | 191 191 96 96 |А 3.0 19 255 
SAT. 8.254 4 ABC CN B 3.2 18 272 
SCHOOLHOUSE ROCK-9:55AM 36 | 202 201 99 98 |A 3.6 14 306 
SAT. 9.55A 4 ABC CN B 4.7 ir 399 
ScHOOLHOUSE Rüdk-in25AM  — 6 |201 201 98 әв |А 3:6 13 306 
SAT.  10.25A 4 ABC CN 8 38 14 323 
SCHOOLHOUSE ROK-11:254M эз |193 194 95 95 ЈА зт 14 34 
SAT.  11.25A 4 ABC CN B 4:9 17 416 
SMURFS 1 36 | 204 204 99 99 |А 57 26 484 
SAT. 9.00A 30 NBC CA B 61 25 518 
SHURE п 36 | 204 204 99 99 |A т.а 30 628 
9.30A 30 NBC CA B 82 30 696 
SMURFS HI 36|204 204 99 99 |А ва 3) 713 
SAT. 10.004 30 NBC CA B 92 3 тв] 
SNORKS 33/193 195 96 96 |А 34 23 
SAT. В.00А 30 NBC СА 8 3: 53 Sla 
SPIDERMAN AND’ FRIENDS 30/134 139 75 n |А 37 14 314 
SAT. 12.009 30 NBC CA B 50 17 425 
SPORTSBEAT 18 | 93 62 А L8 6 153 
SUN. ^ 2.00P 30 ABC SC 8 14 4 из 
sPont Sion. SAT(S) 170 91 A 45 15 382 
SAT. 4.19P 100 NBC SA 
SPORTSWORLD-SPECIAL EDS) 165 90 |A 3.4 10 289 
ДЕ 4.00? 120 NBC SA 
SN "MORNI 35|160 174 90 95 А 4.2 19 357 
RUN MORE ooa 90 CBS N B 46 19 391 
SUPERFRIENDS, SUPERPOMERS 36 196 196 эт 97 |A за 18 289 
SAT 30A 30 ABC CA B 4.0 19 340 
sei tios SUPERPOHERS? зо | 191 191 96 96 |А 27 18 229 
SAT. 8.00A 30 ABC CA B 39 18 2% 
THIS WEEK-DAVIO BRINKLEY — 31|185 184 95 95 |А 3.5 12 297 
SUN. 11.30А 60 ABC N B 39 12 331 
TURBO TEEN зв | 202 201 99 әв |A 35 14 297 
SAT. 9.30A 30 ABC CA в 38 18 408 
USAd ar ai AMATUR ВОК юне ee 179 91 [A 2.9 10 246 
ке Korau Sisli 170 та вв |A 25 т a 
1 SUN. 2.30P 186 ABC SE B 42 12 357 
2 SUN, 2730р 225 
HESTCHESTER CLASSIC-SATS 198 әв |A 34 12 289 
SÁT. — 3.00P 90 CBS SE 
кете ‘Lassie SUNS) 207 9 |A вл 18 518 
SUN. 3.48P 186 CBS SE 


17 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. МОМ. MAY 27, 1086 


45 10:00 10:18 10.30 10.48 | 


ГИА, AUDIENCE { 14,260 19,100 
(Households (000) ) 16.8 22.5 
+——— HARDCASTLE & MCCORMICK —„ „_—————————————— ABC MONDAY NIGHT MOVIE — — — — 


AB C TV (в)(50) RAPE OF RICHARD BECK 


AVERAGE AUDIENCE { 10,870 12,310 
(Households (000) & %) 12.8 12.3% 13.35 14.5 13.35 14.4* 15,2* 15-0% 
ү SHARE OF AUDIENCE % 23 23:5 eut 23 ra 22 * 24 * rt wg 
AVG. AUD. BY у, НЕ. % 11.8 12/908 2229 13.7 13.1 13.6— 3443" 14:6 15.1 36525. 1512 14.9 
TOTAL AUDIENCE { 12,740 12,820 12,140 10,020 
Е (Households (000) & %) 15.0 15.1 14.3 11.8 
— SCARECROW & MRS. KING —— KATE & ALLIE NEWHART e CAGNEY & LACEY —— 
E CBS TV (R)(SUS-SD) (в) (8)(50) (R) 
AVERAGE AUDIENCE { 9,590 10,870 10,530 7,390 
K (Households (000) & %) 11.9 10.8* 11.8*. 1018 12.4 8.7 8.8% 8.6* 
SHARE OF AUDIENCE % 20 20 * 20 * 20 19 14 14 * 14 * 
1 AVG. AUD. BY 4 HR. % 10.4 11.1 1120 11.8 12.5 13.1 11.9 12.9 9.1 8.5 8.4 8.8 
TOTAL AUDIENCE 17,060 26,230 
(Households (000) & %) { 20.1 30.9 
+— TV BLOOPERS & PRAC. JOKES — «—— —————————— NBC MONDAY NIGHT MOVIES — N? 
N BC TV (R)XsD) DECEPTIONS, PART 2 
AVERAGE AUDIENCE { 11,720 18,510 
(Households (000) & %) 13.8 12.8* 14.8* 21.8 20.2* 21:4* ет 225% 
SHARE OF AUDIENCE % 25 24 * Come 35 Gea os ж qe gp 
AVG. AUD. BY % НА. % 12.3 13.2 14.0 15.6 1958 202065 12174. 21.4 23-2 23.2 . 22.9 22.0 
TOTAL AUDIENCE 
(Households (000) & %) í D s 
AB V — IU  — ABC MONDAY NIGHT: BASEBALL. —— nn 
C T “уынын 
(оли бй a Í DM - Ae is m hw n 
SHARE OF AUDIENCE % 17 17 * 16 * 17 * 17 * 17 * 19 * 
W AVG. AUD. BY W HR. % Ва Е вт 62% Yo лоо Пов пове 100 пот Ейт тв 
TOTAL AUDIENCE { 15,280 16,390 15,620 18,250 
E (Households (000) & %) 18.0 19,3 18.4 21.5 
+—— SCARECROW & MRS. KING —— KATE & ALLIE NEWHART e—— CAONEY & LACEY —— 
E CBS TV (R)(60) (а) (Xs) (з) 
AVERAGE AUDIENCE { 11,040 14,090 13,580 13,840 
K (Households (000) & %) 1320/9 Feces 13,8" 16.6 16.0 16.3 16.1* 16.5* 
SHARE OF AUDIENCE % 23 03 * 241 27 25 28 aris 28 * 
AVG. AUD. BY V HR. % 11.7 2 52:8 13:5 14.0 16.1 17.2 15.6 16,3 16.0 16.2 16.4 16.5 
2 UDIENCE 15,370 21,730 
(Households (000) & 96) 18.1 25.6 
«— TV BLOOPERS & PRAC, JOKES —» — sc MONDAY NIGHT MOVIES 
NBC TV (8)C80) M.A.D.0,: MOTHERS AGAINST ORUNK DRIVERS 
AVERAGE AUDIENCE { 10,870 13,330 
Households (000) & %) 12.8 оя 13:05) 3528 19794 16,5* 16.6* 15,9" 
SHARE OF AUDIENCE % 23 КЖ ЗА 26 RIIE po * ane ar * 
AVG. AUD. BY у НА, % 11.4 12.4 13.5 13.8 13.4 14.5 15.9 17.0 17.2 15.9 15.9 5.9 
TV HOU USING TV WK. 1 


Li 
(See Def. 1) 
0.5. TV Households: 


For explanation of symbols, See page A 


EVE.MON. JUNE 3, 1985 


84,900,000 


ya Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:30 7:45 8:00 


EVE.TUE. MAY 28, 1985 


TOTAL AUDIENCE f 12,990 20,120 
(Households (000) & %) 5.3 23.7 
тїйє тв А сою ABC MOVIE SPEC. 
A BC TV UTE E p Het E 
AVERAGE AUDIENCE ( 10,530 10,870 
(Households (000) & Ж) 12.4 12,8  11.9* 12.9* 13.2* 13.5* 
SHARE OF AUDIENCE % 20 o) 18 20 * ai * 23 * 
W Аус. AUD. BY V HR. % De poe Poppe npa has 
TOTAL AUDIENCE f 17,490 18,930 
E Households (000) & %) 20.6 22.3 


REAGAN ADDRESS- : AMERICA CENSORED ——— CBS TUESDAY NIGHT MOVIES —— 
CBS TV [53 pom 


E 0090106 m. 
AVERAGE AUDIENCE [ 11,890 11,460 
K Households (000) & 3) 14.0 12,7* 15.2* 13.5  11.6* 12.8* 14.2* 
SHARE OF AUDIENCE % 20 21» 24* 22 18% 20 * 24 * 
AVG. AUD. BY % HR. % 11.909 13.6 (БИ 15.2: 10.81. 122 102335. 13.2... за 146 
l тота AUDIENCE { 21,650 27,420 
(Households (000) & %) 25.5 32.3 
(1) (2) А TEAM —— BOB КЕ, s BIRTHOAY 
(SUS) (sus) (8:34-9:30PM) 9: 31 
N BC TV (OP) (ОР )(-0Р) (RX0P)(SD) 
AVERAGE AUDIENCE ( 15,790 14,860 
(Households (000) & %) 18.6 16.3* 20.5* 17.5 20.1% 18.2* 16.5* 
SHARE OF AUDIENCE % 29 — 26 * 32* 29 32% 29 * 28 * 
AVG. AUD. BY ⁄4 HR. 96 15.6 16.9 19.8 21.2 20.8 19.4 19.0 17.4 16.8 16.2 
ТОТА MUR Ë V) í 10,530 8,910 14,520 14,090 
12.4 10.5 17 16.6 
THREE'S A CROWD д ups, wis THe Boss? [ABE COMEDY 
ABC TV m Mu (R) SPECIAL 
AVERAGE AUDIENCE 8,830 7,730 12,570 12,400 ‚000 
(Households (000) & %) { 10.4 9.1 14.8 14.6 10.6 11.2* 10.1* 
SHARE OF AUDIENCE % 19 16 36 23 8 10 ace 
W AVG. AUD. BY HR % 101001 10099 [@о 200 М. 15.5 7145. 141. 1h59 10.9 10,9 өө 
TOTAL AUDIENCE Í 6,370 7,390 14,010 
Ë Households (000) & %) 7.5 8.7 16.5 
LUCIE ARNAZ JEFFERSONS —— CBS TUESDAY NIGHT MOVIES — W —— ——— 
[t B S TV SHOW (50) THE MARVA COLLINS STORY 
E (RCSD) 
AVERAGE AUDIENCE ( 5,430 6,110 7,470 
K Households (000) & %) 6.4 1.2 8.8 — T.4* 7,8* 9.8* 10.2* 
SHARE OF AUDIENCE % 12, А is dt pe 17 * 18 * 
AVG. AUD, BY % HR. % 7.6 na 9.5 10.1 10.2 


(Households (000) & %) [ 


ZOEN TEAM ——— — IE eiut — BU et STEELE —ə 


NBC TV (8)(50) (RSD) 


AVERAGE AUDIENCE { 14,090 14,350 

(Households (000) & %) 16:67 15567 18.1957 16.97 16795 17.6* ED „ТАЧ? 18.2* 
SHARE OF AUDIENCE % 30 28 * 31% 28 2145 epe 31 e9 3319 
AVG. AUD. BY ⁄4 НА. % 1492: 15:07 ITT 18.5 167017 165. 17.7 11,4 16.8 17.8 18.4 18.0 


TV HOU 


TT 
(See Def. 1) 


uSeholds: 86,900,000 


САСА ADDRESS-NBC,NBC,(8:00-8:23PM) (2)DEMOCRATIC RESPONSE-NBC,NBC(8:23-8:34PM) 
А-5 EVE ТЕ JUNE 4 1985 


TOTAL AUDIENCE 12,990 
(Households (000) & %) { 15.3 b 16090 
АВС TV а BARBARA WALTERS SPECIAL J» «—————— HOTEL —əa 
RCSD; p (R) 
AVERAGE AUDIENCE 8,910 14,350 12,820 
(Households (000) & 4) { 105 ван 11.5% 16.9 15.7% 18.19 18.1 15,5* 14.6* 
W SHARE OF AUDIENCE x 18 20 2? 26 29 27 26* 27 * 
TOTAL AUDIENCE 10,190 
E — (Households (000) & %) { 12.0 E 
CB T HOW TO BE A MAN <——nY 009 WEDNESDAY NIGHT MOVIE — n  . R 
E S TV e AACH ор RLU 
AVERAGE AUDIENCE 5,770 
K Households (000) & %) { 68 7.1% en ба * * * * 
9.2 8.6 9.0 9.6 9.4 
SHARE OF AUDIENCE Ж fee MEC. "EE + 14 * 16 * 17 * 
. AUD. BY % HR. 9 ГАС s ONE o зз s 3 
1 “Tota AUDIENCE 17,740 15,280 13,670 14,350 
(ий (000) 5%) 20.9 18.0 16.1 16.9 
NBC TV e HIGHWAY TO HEAVEN — FACTS OF LIFE SARA ————зт, Els E ————% 
(R)CSD) (R) (а) (a) 
AVERAGE AUDIENCE { 13,240 13,240 11,380 11,290 
(Households (000) & %) 15.6 14.5% 16.8 15.6 13.4 13.3 13.6" 13.1" 
SHARE OF AUDIENCE % 28 — 28 * 29 * 26 22 ЖЕ 24 * 
AVG. AUD. BY % HR. % 1919991512 irere оо 1628 Je T јао тарыз 19142919111 .159 1 0098 
TOTAL AUDIENCE Tvs d xs 
(ШОМ any { E Eo 5880 


i FALL suy DYNASTY M — HOTEL —— 


ABC TV (RISD) (RISD) 


AVERAGE AUDIENCE F: ET Ew 
(Households (000) & %) { 33 - gue 9.7% 9.7 9.3% 10.1* 13,5 12.8% 14.2* 
SHARE OF AUDIENCE % Hoo oe 1048 lis E [йл ph рк 26 ^ 
W AVG AUD. BY V HR. % Boe Gr be 9.89] ово 10.0. 10:29. 49,97 19:3. 14215 14-3 
TOTAL AUDIENCE { 9,080 9,000 27,170 
Ë (households (000) & %) 10.7 10.6 32.0 
CHARLES. IN E/R 
CBS TV CHARGE (А)(505-60) 
Е (з) 
AVERAGE AUDIENCE f 7,300 7,560 14,430 
E а Т а ж D 
% 16 16 
AVG. AU A HR. % вз вон Bie 92m Bis. 5.4 "ab EU FOG 418.3 
AUD. BY V 13.0 1 16.3 17.8 17.4 
Z ` TOTAL AUDIENCE { 16,640 15,280 14,430 14,010 
(Households (000) & %) 19.6 18.0 17.0 16.5 


+„——— HIGHWAY TO HEAVEN —„ FACTS OF LIFE DOUBLE TROUBLE — e ST. ELSEWHERE — 
(8) 


N BC TV (RSD) 


AVERAGE AUDIENCE { 13,160 12,740 12,310 10,190 

(Households (000) & %) 15.57 FLOS 16.8* 15.0 14.5 12307 11.9" 12.05 
SHARE OF AUDIENCE % 28 275 во 26 24 21 ri * comm 
AVG. AUD. BY 4 HR. % 13.3 1521 16.4 17.2 14.6 15.4 14.4 14.5 О 1159 10:1 11.9 


TV HOUSEHOLDS USING TV 5 
ge D 4 5 54 
U.S. TV Households: 84,900,000 For explanation of symbols, See page A 

Ал EVE.WED. JUNE 5, 1985 


_ 


A-8 


w 
E 
È 
K 


w 
E 
E 
K 
2 


TV HOUSEHOLDS USING TV n. 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY % НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. € 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY W HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


(See Def. 1) 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. MAY 30, 198% 


8:00 8:15 8:30 8:45 — 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


15,620 18,250 
18.4 21,5 
— ABC THURSDAY NIGHT MOVIE ————ə—ə—fÜ[ m 20/20 —— 
t, DESIRE 
8,150 12,820 
‚6 6.9* 8.6* 11.1* Irox 15,1 15,5* 14.7* 
pur jar 15 ® 49: gU 26 26“ 26 * 
6.6 ^ 9.0 TISS 11.2 . 121 М 
14,350 24,450 
16.9 28.8 
— — MAGNUM, Р.1. ——— 
(я)(50) 
9,340 12,140 
112020 302258 9А ОРВИ 12,2* 13.9* 14.2* 14.6* 
20 18 * 21 * 25 21% 23 * 23 * 25 * 
10.4 10.0 11.4 12.4 WEG. 12.5 13.5 14.3 15.0 13.4 14.3 . 14.9 
22,750 19,780 19,190 18,250 17,320 
26.8 23.3 22.6 21.5 20.4 
BILL COSBY SHOW — FAMILY TIES CHEERS. NIGHT COURT e WILL STREET BLUES —— 
(в)(50) (RX(SD) [3 
19,360 17,490 16,390 15,960 12,570 
22.8 20.6 19.3 18.8 14.8  15.2* 14.5* 
41 37 33 31 26 25 * 265 


21.0 24.6 20.8 20.4 19:0. 19:7 18.5 19.1 15.3. 18.2 14.1. 14:3 


17,910 
21.1 
FIRE UNLEASHED 
5,690 
6.7 5.4 5:95 6.6* 10299 7.4 0787 
12 Lou 10 * 11 * 12 * ig * 13 * 
5.8 5 5.7 6.1 6.4 6.8 7.5 7.8 7.6 7.2 7.3 Tee 
14,430 19,870 18,760 
17.0 23.4 22.1 
<— wu, P.I. ————> SINON & SIMON —— DIRTY WORK 
(RCSD) (а)(50) 
10,100 ‚940 14,430 
11:92 0.37 19.58 217.6 ПЕМ 16,7*° ITO 17.4* 16.7* 
21 к: Жы 23 29 28 * Bl 30 30 * 30 * 
10:19 10:6. а4 19.7 19.9 17:0) 18:5 18.9 10:00 М.В 17.0 | 1654 
21,480 18,850 17,150 14,090 16,470 
25.3 22.2 20.2 16.6 19.4 
BILL COSBY SHOW FAMILY TIES CHEERS NIGHT COURT <— HILL STREET BLUES — 
(а) (RISD) (R) (в)(50) 
18,590 16,980 14,770 12,060 
21.9 20.0 17.4 14.2 


40 35 29 23 
20.4 123.3 20.1 20.0 1225 17.8 14.4 14.0 


For explanation of symbols, See page А. 


EVE.THU. JUNE 6, 1985 


-— —221111€ 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. 


TIME 


MAY 31, 1985 


245 10:00 10:15 10:30 10:45 


agers { 11,380 10,270 15,030 
jouseholds 13.4 12.1 17.7 
WEBSTER BENSON ABC MOVIE SPECIAL-FRI 
ABC TV (8050) (а) THE SEDUCTION OF JOE TYNAN 
AVERAGE AUDIENCE f 9,340 8,660 6,710 
(зн: (QU) EX). 11.0 10.2 1.9 — 7.5% 7.2* т.к 9.1* 
24 22 15 15 х 13 * 14 * 17 * 
W AVG AUD. BY HR. % s ud 073408 poma ШШ га nj" тои wa т 
TOTAL AUDIENCE í 7,300 16, 366 mm 
E (Households (000) & %) 


[Шш SPECIAL ЕЛИН PRSNT.-C8S [bi MS 
E CBS TV [кш ЕЛИН то youn HEART 


AVERAGE AUDIENCE { 6,030 8,410 $,0 
K (Households (000) & %) 85 9.9 5.9* 10.4* 11.7% 11.5* DM 
SHARE OF AUDIENCE % 16 19 13 * 21 * 22 * 21 | 13 
AVG. AUD. BY 1 HR. % [299 10:917 5301 65 ШИШ в 11.975 12.1. SY 11:45 тв 39/5 
1 TOTAL AUDIENCE { 10,610 11,890 20,380 
(Households (000) & %) 12.5 14.0 24.0 
NBC TV — BEST TIMES = — v — + MIAMI VICE — hv 
(S0) (в) 
AVERAGE AUDIENCE { 7,130 7,980 15,200 
(Households (000) & %) 8.4 7.9% 8.9% 9.4 18:84 9.9* 17.9 16.2% 19.7* 
SHARE OF AUDIENCE % 18 18 * 19 * | 18 17 * 18* 33 30 * 37 * 
AVG. AUD. BY % HR. % ВОЛА (Жү ДОСКА Кате 82515 Пос CRAL 100 5 105 1629. Hovde 19:9. 
TOTAL AUDIENCE { 10,610 10,440 
(Households (000) & %) 12.5 1213 
WEBSTER BENSON 
ABC TV (а)(50) (a) 
AVERAGE AUDIENCE 9,000 9,080 
(Households (000) & 96) 10.6 10.7 
SHARE OF AUDIENCE % 22 22 
AVG. AUD. BY ⁄ HR. € 10.2. 11,0. 10.4 11.0 
TOTAL AUDIENCE 10,100 
Ë Households (000) & %) { 11.9 


——— DUKES OF HAZZARD —— 


E CBS TV (RY(SUS-50) 


suena (eon) EA), T Pou) ee san 142° зл 15,27 14.5" 15.9* 
КОСЕ OF AUDIENCE % iri 16 * TO JUAN 28 * 26 * 29 * 
AVG. AUD. BY V HR. % Tuz 2 вт лл des 1469 5.  d49 141 19.5 293 
2 TOTAL AUDIENCE { 9,080 13,390 20,210 
ORA a a) E dD S 
NBC TV (50) 
‚660 15,540 
Dueh D %) Í WO vn так 00927 su 11.6% 18,3 17.5" 19.1* 
SHARE OF AUDIENCE % 14 14 * 15* 1$ lr 21* 34 * * 
AVG. AUD. BY V. HR. % wr enii te ne WS Ba 112 11.9 | tee 18.9. 39. 200 


US. Households: 84,900,000 For explanation of symbols, See page A 


А-и ЕМЕ, ЕКІ. JUNE 7, 1985 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. JUNE 1, 1985 


TOTAL AUDIENCE 10,8 
(Households (000) & %) { ine ТИ E 
ABC TV — tua —— — LOVE BOAT ——  —— FINDER OF LOST LOVES — 
AVERAGE AUDIENCE 8,070 8,070 9 
: ‚000 
(Households (000) & %) 9.5 9.0* 9.9% 9.5 9,08 10.1* 10.6  10.3* 10.9* 
W SHARE OF AUDIENCE % OMNE pi — ES 19* 20  20* 2) * 
. AUD. BY % HR. OD NEMO So 9:91 ШЫ S FOU E 
TOTAL AUDIENCE 9 
E Households (000) & %) { т Nc ы 
E CBS TV бй” ҮП Еи —— jampiy + MIKE HAMMER —— °os 
AVERAGE AUDIENCE ( 6,450 9,680 
(Households (000) & %) 7. * 1 
K SHARE OF AUDIENCE x DOM E T a с Uae E CUR к 
. AUD. BY % HR. % СОСЕ Cha Wan no I 
1 TT TOTAL AUDIENCE 9,680 9,510 10,100 9,340 
(Households (000) & %) { иы 11.2 11.9 11.0 "P 
IFF'RENT IT's Y( ——————— —O 
NBC TV TSS, S YOUR MOVE GM A BREAK MAMA'S FAMILY HUNTER 
AVERAGE AUDIENCE 7,900 8,150 8,570 
(Households (000) & X) Ñ 9.3 9.6 10.1 esed ПО lapse 11.6* 
SHARE OF AUDIENCE % 21 20 19 18 21 | ag * 22 * 
AVG. AUD. BY V, HR. % oo Mozei 09:00 Содоо (05:68 2050 9031 avon (love Boisi mis ов 
TOTAL AUDIENCE 2 
(Households (000) & %) { pce p eet 
ABC TV ——ї.). HOOKER —› e LOVE BOAT ——— e FINDER OF LOST LOVES — 
(90050) (92050) 
AVERAGE AUDIENCE 8,150 9,250 9,850 
(Households (000) & %) { 9.6 8.7% 10.5* 10.9 10.3* 11.4* 11.6 11.3* 11.8* 
W SHARE OF AUDIENCE % 21 20 * 2399 | 22 121 * CC i22 хор 23 * 
. AUD. BY Y, HR. % : š š 10,2. 10.4 1l. : 
TOTAL AUDIENCE Г 9,000 11,800 12,230 
Ë (Households (000) & %) 10.6 13.9 14.4 
CBS TV — COVER-UP — c А RWOLF ——— NIKE HAMMER ——>— 
E (87050) (R)(SD) (R) 
AVERAGE AUDIENCE f 5,940 9,000 9,250 
К (Households (000) & %) 1.0 6.4* 7.6% 10.6 10.1* 11.0" 10.9  10.1* 11.7% 
SHARE OF AUDIENCE % 16 15 * 16* 21 20 * 21 * 12 19 * 23 * 
AVG, AUD. BY % HR. % 5.59 m6  » бо! 9.9 10.39 1019.) 21:9. (1939 4 — 11:92) [116 
2 TOTAL AUDIENCE { 10,610 10,270 11,210 11,040 13,410 
(Households (000) & %) 12.5 12.1 13.2 13.0 15.8 
DIFF'RENT IT'S YOUR MOVE GIMME A BREAK MAMA'S FAMILY е HUNTER —— 
NBC TV STROKES-SAT. (R)XsD) (O (RXSD) (я) 
(R) 
AVERAGE AUDIENCE f 8,910 9,080 9,760 9,510 10,020 
(Households (000) & %) 10,5 10.7 11.5 n 11.8  11.4* 12.2* 
SHARE OF AUDIENCE % 23 23 23. epee 24 * 
AVG. AUD. BY % HR. € Кы: к E EU Pp Ер 


For explanation of symbols, See page А. 


EVE.SAT. JUNE 8, 1985 


Mu Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. JUNE 1, 1985 
[u 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 24 


TOTAL AUDIENCE í 3,060 
(Households (000) & %) 3.6 
ABC TV mee 
SAT. 
AVERAGE AUDIENCE [ 3,060 
(Households (000) & %) 3.6 
SHARE OF AUDIENCE X 9 
W AVG. AUD. BY WHR. % 3.6 


TOTAL AUDIENCE 


E Households (000) & %) { 


Е CBS TV 


AVERAGE AUDIENCE { 

K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '& HR. % 


a ——-+ ——-——————————— 
1 TOTAL AUDIENCE 


{ 9,680 
(Households (000) & %) 11.4 
— SATURDAY NIGHT — 
11:30-12:48РМ) 
N BC TV сеет 12:48 100) 
AVERAGE AUDIENCE { 5,180 
(Households (000) & %) 6.1 6.9% 6.0* 4.9* 
SHARE OF AUDIENCE % 18 18 * СУУ 28. * 
AVG. AUD. BY % HR. % RA 6.6 6.5 5.5 4-9 4.5 


TOTAL AUDIENCE 
пшн Q9) { a 


ABC TV rifle 


‘SAT. 
AVERAGE AUDIENCE 
(Households (000) & %) { "e 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY % HR. % 3.8 


TOTAL AUDIENCE 4 
Ë (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 

K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и НЕ, % 


2 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 2 : 


U.S. TV Households: 84,900,000 For explanation of symbols, $ ge А. 


4-18 EVE.SAT. JUNE 8, 1985 


кє Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. JUNE 2, 1985 
0 


NUUS ED M { эз 25,300 
louseholds 3.9 29.8 
«—— RIPLEY'S BELIEVE IT-NOT —5 ABC SUNDAY NIGHT MOVIE. ——-— 
ABC TV (R) THE SHINING 
(R)(SD) 
Prins NE { 7,810 
jouseholds (000) 9.2 8.3% 10,0" 14.l 11.6" 12.6* 14.6* 14.2* 15.4* 16.0* 
SHARE OF AUDIENCE % — 18 17 * 19* 24 x * 
W Ave. AUD. BY ⁄ HR. % ; t 2 ni nol $a. He 
E ошент (UE n "it 
. 20.6 26.6 
— ——— 60 MINUTES ——— 5 e MURDER, SHE WROTE —— 39TH ANNUAL TONY AWARDS 
E CBS TV (RSD) (9: 8PM) 
AVERAGE AUDIENCE { 14,600 13,750 10,100 
(Households (000) & %) 17:2 | 16.9% Teer ev 16007 or i iy 
K SHARE OF AUDIENCE % 34 35 = 34 * 28 2907 E i nts Mee í EX 
AVG. AUD. BY А НА. % 16.4 17.3 17.4 17.8 . 
1 e aya 1 бш “ш 11,800 21,390 13,750 
louseholds (000) & %) 13.9 25.2 6 
PUNKY BREWSTER SILVER SPOONS — e——————— KNIGHT RIDER ———-» e NBC SUNDAY NIGHT MOVIE ——y 
N BC TV (R) (R) (RX(SD) CUS BROWN B MIDNIGHT BREWSTER 
AVERAGE AUDIENCE { 5,350 6,960 8,660 13,410 12,230 
(Households (000) & %) 6.3 8.2 10.2 9.5* 11:0* 15:6 13.3*^ 16.0* 18.1* 14.4 
SHARE OF AUDIENCE % 13 16 18 Pi lo 26 22 * 26 * d 
30 26 


AVG. AUD. BY % HR. % 5.9 6.7 T.9 8.6 9.4 9.6 10.4 11.5 12.8 | 13.8 15.6 16.3 17.9 16.3 14:0 14.8 


TOTAL AUDIENCE Rag 
(Households (000) & Ж) { Eu b 
— RIPLEY'S BELIEVE IT-NOT — —— M A86 SUNDAY NIGHT MOV) £ ——> 
ABC TV AR) BEYOND THE POSEIDON ADVENTURE 
AVERAGE AUDIENCE Т 
(Households (000) & X) { 1 gs. 8.0" 10.4 9.2% 9.5* 10.1* 11.0" 11.5* 11,0* 
SHARE OF AUDIENCE ж Шо с d; * 19 iet 18 * 18 * 19 * 20 * 20 * 
№ Аус. Auo Byw HR. 5 ез 67 75 84 9.1 9.2 9.3 9.8 10.0 10:3 10.8 11.1 — 11.5 11.5 11.1 о 
E TOTAL AUDIENCE { 10,910 16,470 17,910 16,900 
(Households (000) ha : ; З 
LL 80 MINUTES > MURDER, SHE WROTE ——> «———б#АТҮ LIKE A FOX —— «————ТЕАРРЕЙ JOHN, M.D. ——> 
E CBS TV (R50) (я)С50) са) 
AVERAGE AUDIENCE 12,570 12,480 13,070 13,580 
(Households (000) & %) 14.8 14.7% 14.8* 14.7 13.9% 15.5* 15.4  14,8* 16.0* 16.0  15.8* 16.2* 
K "SHARE OF AUDIENCE X — 32 33 ^ ai= 28 28% zw Кот ane 28* 29 28" 30 * 
AVG. AUD. BY W HR. % — 14.4 15.0 14.8 14.9 13.6 14.9 15.5 15.5 14.5 15.1 154 16.6 15.5 16.2 16.3 16.0 
2 “TOTAL AUDIENCE ( 10220 8,570 13,240 18,930 
(Households (000) & Ж) 8,5 10.1 15.6 : 
PUNKY BREWSTER SILVER SPOONS <———— KNIGHT RIDER ———> e NBC. SUNDAY NIGHT MOVIE. —— — ——— — 
NBC TV (к) (8650) ноғусотой 
AVERAGE AUDIENCE f 5,690 7,300 9,850 11,720 
(Households (000) & 90) DU 8.6 1.6  10.5* 12.]* 13.8  12.4* 13.5* 14.9* 14.5* 
SHARE OF AUDIENCE % — 15 18 22 ai = 24* 25 23 * 24 26 * 27 = 
AVG. AUD.BY%HR. X 6.0 7.5 8.2 9.1 9.9 11.1 12.3 13.1 12.3 12.5 13.1 13.8 15.0 14.8 14.3 


TV NQUEEHOLDS USING ТУ WK. n 
(See Def. 1) WK. 2 


U.S. TV Households: 84,900,000 For explanation of = See page A. 


A EVE.SUN. JUNE 9, 1985 


tp P.L wm 


~is Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. JUNE 2, 1985 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 ; : 2:30 2:45 


TOTAL AUDIENCE f 2,970 
(Households (000) & %) 


BO 

WEEKEND 

ABC TV rea 
SUN. 

AVERAGE AUDIENCE { 2,720 

(Households (000) & %) 
SHARE OF AUDIENCE % 12 

AVG. AUD. BY % HR. % 8,2 


TOTAL AUDIENCE { 3,740 
(Households (000) & %) 


C B S TV uM (oP) 


AVERAGE AUDIENCE { 3,570 
(Households (000) & %) 

SHARE OF AUDIENCE % 14 

AVG. AUD. BY V, HR. % 12.4 4.3 4.2 


TOTAL AUDIENCE { 1,870 
(Households (000) & %) 22 


6 
MICHAELS. 
NBC TV WE 
AVERAGE AUDIENCE { 1,780 
(Households (000) & %) 


SHARE OF AUDIENCE % T 
AVG. AUD. BY % HR. % 2.1 


= = m m = 


(Households (000) & %) 


ABC 
ABC TV uie 
AVERAGE AUDIENCE { 3,310 


(Households (000) & %) 
SHARE OF AUDIENCE % 12 


AVG. AUD. BY М HR. % 3.9 


TOTAL AUDIENCE { 4,920 
(Households (000) & %) 


W 
E 
Е CBS TV Ж 
K 
2 


TOTAL AUDIENCE { 3,650 
4.3 


AVERAGE AUDIENCE { 4,6 

(Households (000) & %) Ж, 
SHARE OF AUDIENCE % 12 
AVG. AUD. BY 4 HR. % 5 


TOTAL AUDIENCE { 1,610 
(Households (000) & %) 1:9 


NBC TV “ин 


MACHINE 
AVERAGE AUDIENCE { 1,440 
(Households (000) & %) 1,7 
SHARE OF AUDIENCE % 6 


AVG. AUD. BY '& HR. % 1.7 
48.0 42.3 | 35.2 31.3 26.4 | 23. 


УЗО ҮЙ? Mans, ces, (0:00-11:28PM)(8) — (2)CBS SUNDAY NEMS-OSGOOD,CBS, (11:28-11:43PM) 
19 


TV HOUSEHOLDS USING TV n. 1 
ee De И 


For explanation of symbols, See page А. 


EVE.SUN. JUNE 9, 1985 


A- 


къ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. MAY 27-31, 1985 
TIME 7.00 7:8 7:3] 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10.48 
TOTAL AUDIENCE { 4, D 4,750 
(Households (000) & %) 5.6 


< GOOD MORNING, s. 730 —» e— 6000 MORNING, AMERICA-830 — 


ABC TV (С0-0Р) (PARTICIPATING) (с0-0Р) (PARTICIPATING) 


AVERAGE AUDIENCE ( 3,740 3,990 
(Households (000) & %) 4. 47 
SHARE OF AUDIENCE % 23 22 
W AVG. AUD. BY % HR. % 44 4.4 4T 4.6 
E (Households (000) & %) 4.0 ө E 
à 4.6 
CBS IV T оти NEWS CBS MONS NEWS jus te PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE 2,630 2,120 3 
K Households (000) & %) { 3.1 3.2 ne S 
SHARE OF AUDIENCE % 16 15 20 16 
AVG. AUD. BY % HR. % T — 308 2M urs DTE RE Q on 
1 TOR AUDIENCE о { Tere 5.250 3,740 4,920 
ouseholds ) 4.4 
< TODAY SHOW-7.30AM ———» «————— TODAY SHOW! y: ab — FACTS ae LIFE pn T eur 
N B C TV (00-0Р) (PARTICIPATING) (C0-0P) (PARTICIPATING) 
AVERAGE AUDIENCE f 3,570 4,250 3,060 4,160 
(Households (000) & %) 4.2 5.0 3.6 4.9 
SHARE OF AUDIENCE % 22 23 15 20 
AVG. AUD. BY % HR. % aa | 42 5.0 5.0 3.39. Ө |47, B20 
=. < -æ 
TOTAL AUDIENCE 
(Households (000) & %) { ш Re 


«— GOOD MORNING, AMERICA-730 — <— GOOD MORNING, а — 


А BC TV (со-0Р) (PARTICIPATING) (0-07) (PARTICIPATING) 


AVERAGE AUDIENCE 
(Households (000) & %) { eee 1239 
SHARE OF AUDIENCE % ee 25 
W Аус. AUD. BY Ww HR. % ; : Eu Le 
E (Households (000) & %) 
CBS TV 685 монун NEWS CBS Worn a NEWS $25, 000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE f 2,460 2,890 4,410 3,820 
K (Households (000) & %) 2.9 3.4 5.2 4.5 
SHARE OF AUDIENCE % 15 15 20 18 
AVG. AUD. BY % HR. % m зл cS 4.9 5.4 4.5 4.6 
2 т | (qp qp [7 E q 4,080 4,150 
(Households (000) & %) 5.6 4.8 578, 
— TODAY SHOW-7.30AM —— «———— TODAY SHOW- Y SM — FACTS OF LIFE SALE OF THE 
NBC TV (00:00) (PARTICIPATING) (CO-0P) (PARTICIPATING) WF CENTURY 
AVERAGE AUDIENCE f 3,820 3,740 3,310 3,990 
(Households (000) & %) 4.5 4.4 3.9 4.7 
SHARE OF AUDIENCE % 23. 20 15 19 
AVG. AUD. BY М HR. % 44 4.4 ar л Ж ав 


For explanation of symbols, See page A. 


ed Ё DAY NON.-FRI. JUNE 3-7, 1985 


ею Nielsen NATIONAL TV AUDIENCE ESTIMATES Шү MON.—FRI. MAY 27-31, 1985 
11:45 12:00 12:15 12:30 р 
TOTAL AUDIENCE { 2:590 2,550 2,970 3,910 8,660 тат 
(Households (000) & %) 2.8 3.0 6 
АВС TV ALL STAR BLITZ — FAMILY FEUD IAN'S. HOPE LOVING — — NL AY CHILDREN — ОЕ LIFE 10 LIVE —— 
AVERAGE AUDIENCE f 2,040 2,120 2,550 3,310 6,450 5,600 
(Households (000) & %) 2.4 2.5 3.0 3.9 te, 1.з* 7.9% 6.6 6.54 6.6% 
SHARE OF AUDIENCE X — 10 10 12 15 96 — 25^ ere) Sp es 24 * 
W AV. AUD. BY ú HR. % : : К 6 э, зыш ы ООШ АШК СШ. 6.408 бе, 
Е TOTAL AUDIENCE { 6,200 7,980 8,320 E 4,500 
(Households (000) & %) 7.3 
BS TV PRICE 18 PRICE Is конте E ous AND THE RESTLESS — 5 as THE WORLD TURKS ——  CAPITOL 
Ё C INT (50) 
AVERAGE AUDIENCE 5,260 6,790 6,030 5,010 4,080 
(Households (000) & 96) 6.2 8.0 jo Den т.к 5.9 5.8" 6.0% 4.8 
K (НАКЕ OF AUDIENCE X — 26 33 2» | 28 * 26 * 21 20 ^ 21 * 17 
AVG. AUD. BY W HR. % 5.9 6.6 7.7 8.2 Ойт: ЖО тз 5 DEUS tes Ай dae 
l ` TOTAL AUDIENCE ( - 5,430 3,740 3,319 7,900 6,200 
Households (000 . У : j 
(HOMER UO 42) WHEEL OF aha SUPER PASSWORD — SEARCH FOR em DAYS OF OUR LIVES —— emmm ANOTHER WORLD: —— 
NBC TV FORTUNE TOMORROW (50) 
; 4,580 3,140 2,720 6,280 4,840 
MEME QU LY (WS 5.4 3.7 3.2 Га 7.0% pU" EI 5.85 5.6% 
ЭО OF AUDIENCE с 3 22 14 12 25 4 * 28" 20 21* 20 * 
ВУ АНА к RR CERE Mee L L L l L Lu GONE QE ME: 
æ - - wm 
TOTAL AUDIENCE 
2,550 2,800 2,970 4,160 9,510 8,410 
(Households (000) & %) { 209 210 109 D» 2m 
ABC TV ALC STAR BLITZ FAMILY FEUD RYAN'S HOPE LOVING e ALL NY CHILDREN —— — ONE LIFE TO LIVE — 
(S0) 
AVERAGE AUDIENCE 
ds (008) à V { 2120 2,290 2,550 3,400 7,300 3 T 2 3 
EAE к ОШ 2.7 3.0 4.0 8.6 8.0 gue D TA 7.6 
UBER BY WAK % 20 11 11 15 29 21* 30% 26 26% 27 * 
i AUD: ELM HR sy ОШ 1 жи юв ж те еч ва Сиа а пари 
Е ea OTAC AUDIENCE » ( e 8,320 8,570 6,450 4,750 
louseholds T.T 9.8 7.6 5.6 
CBS TV PRICE IS PRICE 1S RIGHT 2 V. YOUNG AND THE RESTLESS —e e—— AS THE WORLD TURNS ——» CAPITOL 
E (50) 
AVERAGE AUDIENCE 5,770 7,130 6,280 4,840 3,990 
K Households (000) & о 6.8 8.4 1.47 7.3% 7.5% 57 5.6% 5.8% 4,7 
SHARE OF AUDIENCE % 27 33 Г. отк 19 19 * 20* 17 
AVG. AUD. BY 4 HR. % 6,4 7.0 81 8.7 ОТИ а Че Wee Poke mq" т lass 
2 TOTAL AUDIENCE 7,730 6,030 
(Households (000) & %) 9, "6.5 5 : 9.1 ТА 
WHEEL OF SCRABBLE SUPER PASSWORD — SEARCH FOR  e—— DAYS OF OUR LIVES ———» «———— ANOTHER WORLD — — 
NBC TV FORTUNE TOMORROW (50) 
AVERAGE AUDIENCE f 6,840 4,840 3,400 2,720 5,940 
cman mice. т "Ll E 
AVG. AUD. BY У HR. % 7.6 5.8 riu Spe B os qu 


TV HOU 


.0 
29 28 
29 29 
U.S. TV Households: 84,900,000 For explanation of —— See page А. 


А-23 DAY MON.-FRI. JUNE 3-7, 1985 


—_ 


a- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. MAY 27-31, 1985 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE f 9,590 И 
(Households (000) & %) 113 ABC WORLD NEWS 
TONIGHT 


e GENERAL HOSPITAL ————» 
ABC TV 


AVERAGE AUDIENCE f 7,560 й 7,980 
(Households (000) & %) 8.9 В.т" 9.1 9: 
SHARE OF AUDIENCE % 29 29% 29 s. To 
W AVG. AUD. BY W HR. X 8.4 9.0 9.3 9.0 à 
E TOTAL AUDIENCE, ( 6,960 1,950 10,360 
Households (000) & % 8.2 i x 
orc ada — GUIDING LIGHT ————» BODY LANGUAGE |. ———  — (5) (0P) — св EVENING NEWS- 
U-F (TU-F KSX(0P). ' 
Е CBS TV [Om 
8,910 
AVERAGE AUDIENCE f 5,430 EIU 8,91 
K Households (000) & %) 6.4 — 6.2* Geof) 18 $ 
SHARE OF AUDIENCE % 21 21 21 6 m at 
AVG. AUD. BY Y HR. % — 6.0 6з 66 6.4 1.9 1.9 Ё 
1 TOTAL AUDIENCE { 5,010 Ten 
(Households (000) & %) 5.9 асаа 


—— SANTA BARBARA —— 


МВС ТУ 


8,070 
AVERAGE AUDIENCE { 3,650 Ж e 9.5 
(Households (000) & %) 4-340 Eder 4.5% 20 
SHARE OF AUDIENCE % 24 14 15 9.4 9.7 
AVG. AUD. BY М HR. % 4.3 4.2 4.4 4.5 
_ - 
TOTAL AUDIENCE 
(Households (000) & %) { K vane 
e GENERAL HOSPITAL — ABC WORLD NEWS 
ABC TV TONIGHT 
AVERAGE AUDIENCE 
(Households (000) & %) { p e т T4 7,980 
SHARE OF AUDIENCE % $5 3i* 30 * 20 
W AVGAUDBYWHR. % ор as әв 34 3 3 
TOTAL AUDIENCE .— [^ 6,880 2,210 10,530 
E — (Households (000) & %) 8.1 2.6 12.4 
*— — GUIDING LIGHT ——— — 5 BODY LANGUAGE — ——— ($)(0Р) ——> CBS EVENING NEWS- 
E CBS TV un RATHER 
AVERAGE AUDIENCE { 55,430 1,700 9,080 
K (Households (000) à %) 2.0 10.7 
SHARE OF AUDIENCE % 6 23 
AVG, AUD. BY М HR. % 2:0] 15221 10.6 10.7 
2 9,340 
(Households (000) & Ж) 11.0 


NBC TV 


AVERAGE AUDIENCE { 8,070 
(Households (000) & %) 9.5 

SHARE OF AUDIENCE % 20 

AVG. AUD. BY % HR. % S25 9.5 


. ТҮ Households: 84,900,000 For explanation of symbols, See page A. 


— DAY MON.-FRI. JUNE 3-7, 1985 


А-26 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

ү AVG. AUD. BY 4 НЕ. % 


TOTAL AUDIENCE [ 
Ë (Households (000) & Ж) 


Nielsen NATIONAL TV AUDIENCE 


3,060 2,800 

3.6 3:3 
SUPERFRIENDS : SUPERFRIENDS : 
POWERS. 


SUPERPOWERS? SUPERI 
(sp) 


2,290 2,290 
2.7 2. 
18 14 
2.4 3.0 2.5 29 
2,290 4,410 
2.7 


е 5.2 
BISKITTS GET ALONG GANG 


2,890 
3.4 


MIGHTY ORBOTS 


4,840 


5.7 : 
PET BABIE; DUNGEONS AND 
p + DRAGONS 


3,230 
3 


.8 
TURBO TEEN 
(80) 


4,580 
5.4 


DAY SAT. JUNE 1, 1985 


10:30 10:45 


RUBIK, THE NEW SCOOBY DOO 
AMAZING CUBE MYSTERIES 
($0) 


2,800 2,630 
3 
12 12 
329 3 3.0 yel 
4,500 4,410 
5.3 5.2 


BUGS BUNNY/ROAD BUGS BUNNY/ROAD 
ii RUNNER ^4 RUNNER 4 


тү (5) (50) 
Е CBS (50) 
AVERAGE AUDIENCE { 1,780 3,400 4,080 3,570 3,740 3,820 
K (Households (000) & %) 2.1 4 4.8 4.2 4.4 4.5 
SHARE OF AUDIENCE % 14 21 22 17 17 17 
AVG. AUD. BY % HR. % ТЕА за 4з Е 4192 4317. 3x35. а пие еа 4.2 
1 ` TOTAL AUDIENCE 3,310 3,990 5,180 6,710 7,220 6,540 
(Hovsohelds (00) & %) { 3 ons PING PANTHER S NN NS " PARS iil ALVIN ANDTHE 
NBC TV de 6. л 
(80) 
2,630 3,400 4,580 5,690 6,370 5,940 
AVERAGE AUDIENCE f e no E ne 1.5 1.0 
(Households (000) & %) 
SHARE OF AUDIENCE % 21 21 25 28 28 26 
AVG. AUD. BY V, HR. % s Е (GEG) (з e sesi Nere Zeva, IAE ESS A (8608 
TOTAL AUDIENCE — f 
PULS 2,800 3,910 3,990 3,990 4,410 3,910 
Households (000) Ë %) Ñ NS 23 27 Re ae 
SUPERFRIENDS:  SUPERERIENDS: MIGHTY ORBOTS — TURB 
ABC TV SUPERPOWERS? SUPERPOWERS pr bici AMAZING ШЕ C RYSTERIES O 
(50) 
AVERAGE AUD 
ee AUDIENCE { 2,210 3,400 3,400 3,230 3,400 3,140 
SHARE OF AUDIENCE % i 2i d i ies i3 
f b 
W NAV AUD. BY W HR. % аа ех алои а В UE эз же Eo ат 
TOTAL AUDIENCE 2,290 1 
E Ано, 1 Be "$2 que p o $$ 
BISKITTS ФЕТ ALONG GANG MUPPET BABIES DUNGEONS AND 8065 BUNNY/ROAD 
E CBS TV [5 (50) VAS ҮНҮН ae BUGS ER E gs 
(SD) 
AVERAGE AUDIENCE 1,780 
К (нта ша Í a [y VP E no Po 
SHARE OF AUDIENCE % 15 15 20 18 17 21 
5 AVG. AUD, BY W HR. % de VER: гє а: ао а во Ое ore 
TOTAL AUDIENCE a 
наши (000) 8 %) T a ч "es MEE 8140 Sio 
SNORKS PINK PANTHER SMURFS | ЁТ 
NBC TV ism) AND SONS i ҮМ ы! “ийе. 
(50) (50) 
AVERAGE AUDIENCE 3,060 3,910 5,090 
Households (000) & %) { 3.6 46 6.0 ce Fo үшү 
SHARE OF AUDIENCE % 25 24 27 32 33 27 
AVG, AUD. BY Ө HR. % ФО? e Е їз Тт 1з 55 [oo р 


TV HOUSEHOLDS USING ТУ WK. 1 


(See Def. 1) 


1.8. TV Households: 84,900,000 


А-1 


For explanation of symbols, See page A. 


DAY SAT, JUNE 8, 1985 


Nielsen NATIONAL TV 


TIME 11:00 11:15 11: 


е? 


TOTAL AUDIENCE { Se 


(Households (000) & %) 4. 
SCARY geoon 


AB C TV DOO FUNNIES 
(50) 
AVERAGE AUDIENCE { 3,310 
(Households (000) & %) 3:8 
SHARE OF ШИНЕ b 


W лус. AUD. BY 


TOTAL AUDIENCE .— 4,500 
Е (Households (000) & %) 5.3 
CBS STORYBREAK 


p CBS TV 


AVERAGE AUDIENCE { 3,740 


K (Households (000) & %) 
SHARE OF AUDIENCE % 17 
AVG. AUD. BY М НЕ. % 4.2 4.5 


1 TOTAL AUDIENCE { 5,180 
(Households (000) & %) 6.1 
KIDD VIDEO 


NBC TV 


AVERAGE AUDIENCE { 4,410 

(Households (000) & %) 2 
SHARE OF AUDIENCE 
AVG. AUD. BY W HR. % 5.1 5.3 


= 
mor 
S: 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV am 
AVERAGE AUDIENCE 3,400 “= 


JUNE 1, 1985 


2:15 2:30 Ж 


DAY SAT. 


1:45 2:00 


AUDIENCE ESTIMATES 


30 11:45 12:00 12:15 12:30 


1:30 


1:15 


12:45 1:00 


3,990 4,330 3,650 
p 5.1 4.3 
итти ABC WEEKEND  «——— AMERICAN BANDSTAND — | 
SPECIALS. 
JU тн, "Ho 
3,310 3,570 2,120 
3.9 4.2 2.5 2.5% 2.5* 
15 16 10 10 10 * 
3,480 3,140 5,010 2,890 3,060 
бт E - POLE POSITION NOAA MEN 
^ LE POS. 
PRYOR'S PLAGE BUGS BUNNY /RORD. <— SATURDAY SUPERCADE —— Pol ou A BET ap 
(50) 530-3: 230p 
2,970 2,290 3,060 2,550 1,530 
3.5 2.7 пря 3.9% 3.0 l8 1.5* 
13 13* l6* 12 7 Š 


34 
4,410 3,060 2,720 4,080 13,750 

5.2 3.6 . 4.8 16.2 

WR. T SAP d INCREDIBLE HULK (1)  — № эңе сү ESC —U 
(oP) CALIFORNIA VS DETA 
— MP Шит ЕСА) 

3,650 2,630 2,290 3,480 5,180 

4.3 Sb 2 4.1 6.1 4.8* Б,” 6.3* 
17 12 11 17 23 19 * 22. * e $e 
4.5 4.2 S ore 2.6 207 4.2 4.2 4.8 4.9 5:5 6.0 6.3 6.2 


4,500 4,750 4,920 
5.3 1 5.6 5.8 
LITTLES ABC WEEKEND 
EE —— AMERICAN BANDSTAND —— 


NOTORIOUS. Jump 
TROS-CALATERAS CNTY 


(Households (000) & %) Д0 3500 Сао pd 
" SHARE OF АЕ x d 13 16 2.9 2.6% 3.3* 
.AUD.BY A HR. % у | 3:9 лу ао 4.5 — 4.7 2s pean 3.2 EH 
TOTAL AUDIENCE 5,010 
Ë — (Households (000) & %) { "5.9 Pes d uS um EM 
CBS STORYBREAK PRYOR'S PLACE Bucs BUNNY /ROAD - iu im 
E CBS TV e AMA < SATURDAY SUPERCADE ———» POLE POSITION CBS SPORTS SPECIAL SAT 
(50) 
AVERAGE AUDIENCE 4,160 
K Households (000) & % { 4.9 EU nS от x Am EEG 
AV AUD. BY HR % — s 2 5 p m | ron ut 
2 ‚ AUD. BY М p mr Б Ar р О Pp фор ss 
TOTAL AUDIENCE {5,600 5,090 4,410 3,820 TA 
(Households (000) & %) 6.6 6.0 "5.2 4.5 81977 
NBC ту KIDD VIDEO wR. T R x 
(50) 
AVERAGE AUDIENCE 4,750 
(Households (000) & X) Á БЕШ 5° Ts у Sey 
SHARE OF AUDIENCE X 2i 1 a u^ B ta 


AVG. AUD. BY у, HR. % Т. 5.5 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) 


U.S. TV Households: 84,900,000 


(Y)NBC MAJOR LEAGUE PRE GAME ,NBC,(1:00-1:20PM) 


A-29 


For explanation of symbols, See page A. 


DAY SAT. JUNE 8, 1985 


DAY SAT. JUNE 1, 1985 


һ-%0 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


3:15 3:30 3:45 4:00 4:15 30 


11,460 5,010 
TOTAL AUDIENCE { qu 5.9 
(Households (000) & %) сз! „к AR WIDE wat SPORTS a үке; 
(4:30-6:47PM) 
ABC TV ess 
3,990 4,840 
AVERAGE AUDIENCE 5 5* 4.2% 4.9% 5.8* 5.7 
(Households (000) & %) { T | " Be 1a * 15 * м 
SPARE OF a eee 3.5' | 3.6 4.1 4.4 4.8 5.0 5:57 ese. 53 5 
W AMV. AUD. BY ⁄ HR._ % ; 52. 
7,580 - 2 
TOTAL AUDIENCE 4,840 7380 800 
° AT. NEWS- 
Е wunais(no4 W) { NCAA MEN (CBS SPORTS SATURDAY SP ED ] CSS ТЕРРА 
pg CBS TV mou - im 
AVERAGE AUDIENCE " 5 s |5820 ы n 5,1* 7.6 
& % 2229 oes | LIE L Са; s 3 т i 
К Households (000) & %) > ü E рр A D x КА es 


SHARE OF AUDIENCE % 3 у 
AVG. AUD. BY '& HR. % 2.2 2.1 d 2.5 3.0 3.9 3.8 4.0 4.2 4,7 — 
1 7,730 S 
TOTAL AUDIENCE n | 
нш И) #9) { — WAJOR LEAGUE BASEBALL SPORTSWORLD-SP . EDITION NBC MEET NEWS- 
me CALIFORNIA VS DETROL MULTI-SEGMENT TELECAST 
ОЙЫНА SP И, 


N BC TV ки EAT КЛЕТ ЗОР 1,220 


3,820 © 

AVERAGE AUDIENCE gk а,в" 4.2* 
(Households (000) & %) { 6.3% ТЕ, ne 15 16 * 13 * Bolus 
SHARE OF AUDIENCE % 23 А $6 44 Wb 43 АБ аа КАСА 830 ` š 


AVG. AUD. BY М HR. % 6.3 6.3 ne 


TOTAL AUDIENCE 
небо (000) & 4) Ñ Vid i $$ 
USA-WRLD-AMATUR BOXING SP ———— ABC WIDE WORLD-SPORTS SAT ———Ə ABC WRLD NEWS 
ABC TV UE ES 
AVERAGE AUDIENCE f 5 46 4,580 5,010 
(Households (000) & %) Bee. nr бык КЕЛ а Ө ту en $.9 
SHARE OF AUDIENCE % 15 ae M vd s id SR 15 
W AG AUD. BY WHR асо. à Š 
TOTAL AUDIENCE { 5,690 8,410 7,470 
Ë (Households (000) & %) 6.7 8.8 


9.9 
WESTCHESTER CLASSIC-SAT BELMONT STAKES CBS SAT. NEWS- 
E CBS TV SCHIEFFER 


AVERAGE AUDIENCE { 2,890 4,500 
К Households (000) & %) 3.4 9. 1 3.4* 3.8% aos 4.4* 5.4* 6.2* 
SHARE OF AUDIENCE % 12 PA Сы 13 * 16 14 * ТРА 1855 
AVG. AUD. BY МНЕ. % 3.1 3.1 3.2 3,7 3.7 3.8 4.1 4.8 5.3 5.4 6.1 6.3 
2 TOTAL AUDIENCE { 4,500 14,010 
Households (000) & %) 5.3 16.5 
(2) MM NBC MAJOR LEAGUE BASEBALL —— h Fr > — — — 3a 
N B @ TV (00) LOS ANGELES VS ATLANTA 
PITTSBURGH vS CHICAGO CUBS 
MULTI-SEGMENT TELECAST(OP) 
AVERAGE AUDIENCE f 4,250 6,280 
Households (000) & %) l 5.0 7.4 6.3% 
SHARE OF AUDIENCE % 19 24 23 w 
AVG. AUD. BY 'A HR. % 5.0 5.0 6.0 6.5 7,8 
TV HOUSEHOLDS USING TV 
(See Def. 1) 


For explanation of symbols, See page А 


DAY SAT. JUNE 8, 1985 


1.5. TV Households: 4.909 


0 
ABC WRLD NEWS TON (2)NBC MAJOR LEAGUE PRE GAME,NBC,(3:00-3:16PM) 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


45 8:15 8:30 


А-3? 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
W SHARE 0F AUDIENCE % 


AVG. AUD. BY М HR. % 
2, сор 


TOTAL AUDIENCE { 
E — (Households (000) & %) 
FOR OUR TIMES Lo pps BORNING ——— ues THE NATION 


(sus) 


AVERAGE AUDIENCE { 3,820 2,630 
К (Households (000) & %) 4.5 4.0* 4.8* ABr З 
SHARE OF AUDIENCE % 20 20 2I 19.39 (те 
3.4 4.6 4.8 4.7 4.9 4.7 3.2 3.0 


AVG. AUD. BY М HR. % : > ый тыны Ул АЙ 


1 ` TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY % HR % 
TOTAL AUDIENCE 
E Households (000) & %) е 1 2,800 
: 3.3 
Ë CBS TV FOR OUR TIMES. SUNDAY WORNING —— FACE THE NATION 
AVERAGE AUDIENCE f 
K Households (000) & %) 3,230 1,950 
SHARE OF AUDIENCE % 3.8 3.2* 4.1* 4.2% 2.3 
? AVG, AUD, BY V, HR. % ib... eer ee 1906 к! ә 
А š eS oe. Et 12:3 ¿ 22 


TOTAL AUDIENCE [ 
(Households (000) & %) 3 
NBC TV 


AVERAGE AUDIEN 
СЕ { 2,120 


(Households (000) & %) 
SHARE OF AUDIENCE % 2.5 165 2.2% E 2.4* 
AVG. AUD. BY V HR. % š ue 10 * 10 х 

ША їл а 


TV HOUSEHOLDS USIN 
(See Def. 1) 
U.S. TV Households: 84,900,000 
For explanation of symbols, See page A. 


A-33 DAY SUN. JUNE 9, 1985 


« //е/ѕеп NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 2, 1985 
[тїнє TOO iis 11:30 11348 12:00 12:15 12:30 12:45 1:00 115 1:0 1:45 2:00 — 2:18 2:30 2145 


TOTAL AUDIENCE. — [ 4,330 
(Households (000) & %) 5.1 


2,040 6,620 
1.8 


2.4 5 
SPORTSBEAT USFL FOOTBALL 
JACKSONVILLE VS 


ABC TV Uim 


" 1,530 2,040 
AVERAGE AUDIENCE — 3,060 3 ae ра à.4 2.4* 
(Households (000) & %) 1 3.6 3.54 Де ; ; a 
SHARE OF AUDIENCE % в B TUM Ta WES. э a 
W лус. AUD. BY v. HR. % nmm (вета 87 
TOTAL AUDIENCE — f 10,530 
Ë ousehotds (000) & %) 1 : a Ед 
т :0023:4120). 
p CBS TV = 
AVERAGE AUDIENCE { gos = Sieh 3.6% 
K (Households (009) & %) 14 1 13 * iz * 
SHARE OF AUDIENCE % 5. os ES 3.6 3.6 
= 5,690 
l "Tora aubiENCE { p He 
(Households (000) à %) о MP 
2 1,780 
AVERAGE AUDIENCE [ ES dus des 1.8* 2.0% ы 
(Households (000) & 96) 16 7 8^ 6 T AS 
SHARE OF AUDIENCE % m bor EAM ы teste aa. ШЕЮ рма ase à 
AVG. AUD. BY М HR. % s 
TOTAL AUDIENCE 
(Households (000) & 96) ( i E: 
<— THIS WEEK-DAVID BRINKLEY — USFL FOOTBALL 
ABC TV te 
AVERAGE AUDIENCE f m P que 
(Households (000) & 96) 3 4 3.3* 3.4* à 5 1.9* 
SHARE OF AUDIENCE % ae | ia aes ; En 
W Аус. AUD. BY V, HR. % 
TOTAL AUDIENCE { 20,380 
Ë (Households (000) & %) 24.0 
TEA CHAMPIONSHIP GAME $ 
E CBS TV LOS ANGELES VS BOSTON 
AVERAGE AUDIENCE f 10,950 
K Households (000) & %) 12.9 8.98 11.8% 12.7% 14.5% 
SHARE OF AUDIENCE % зт 28 * 36 * 36 * 40 ^ 
AVG. AUD. BY % HR, *& 75.1021 111,2 19:4. 19ДЕ 120-1412 g 
2 TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE ( 
(Households (000) & %) 2.38 2.8* 3.3* 3.6* 2.5* 2.5% 
SHARE OF AUDIENCE % DE 10 * 12* 13 * 8* 8* 
AVG. AUD. BY V HR. % 060014 Oo EA) pu S. ESS ZA Ue аа 
weitere Ir MARAMAA 
ве De WK ë £ 28 ü В 8.9 3.8 96 0 Q 4 4 4 B À B 


U.S. TV Households: 84,900,000 For explanation of symbols, See page A 


» DAY SUN. JUNE 9, 1985 


^35 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 2, 1985 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 


TOTAL AUDIENCE { 7,390 
Households (000) & %) 
“= = USFL FOOTBALL —— sr porns хс ALD NEWS 
ABC TV JACKSONVILLE. Ув BAY T IHORE * X pum. 
(09) (8USY OP) 5,770 
AVERAGE AUDIENCE 1 
(Households (000) & %) { 2 2.07 2,37 2,57 2.5, Po 
W WO AD. BY us $ uo joe > [25 ea 7.3 
. AUD. BY % HR. on, aras Шш 2 ; i 2 
OFAC AUDIENCE Í 19,610 3.740 7.730 
E (Households (000) & %) 23.1 атта u 
É CB S TV 105 ANGELES Ve BOSTON DP 
3,400. 7,810 
AVERAGE AUDIENCE 10,360 7 ; 
€ E рг гү 
AVG. AUD. BY W HR. % [def | Во а 9.59. 21,0 ав лов бо Oe 13.0 142 14.3 P 9.2 
7,050 
l ога 3,740 080 
аА LADIES РСА CHAMP-SUN - FRENCH OPEN TENNIS-SUN NBC aN? NEWS- 
N BC TV (1:00 4:26PM) (4:26-6:00PM) 
5,600 
AVERAGE AUDIENCE 1,780 A ES 
LODGE CH p qb ul) mn. : 
AVG. AUD. BY % HR. | (у {рз С Jos ps pee pee pe pu Ies ea га 
TOTAL AUDIENCE 
(Housenoids (000) & %) Ñ $490 4,160 
ABC TV USFL FOOTBALL — > A$ ABC mo AU 
"ERROR UE n 
AVERAGE AUDIENCE 
(коео (900) Ë T 15. ae ne 27 nee me UE 5,090 4,080 
SHARE OF AUDIENCE % 2 de E АР se EA ба OR 
W _ AVG. AUD. BY HHR. % — 56 ro 29 23 2% ое з_ 2:698 22 оа Сз 32 3.6 6.0 
TOTAL AUDIENCE — [ 13,920 
Ë — (Households (000) & %) 16.4 


NBA CHAMPIONSHIP GAME 6 WESTCHESTER CLASSIC-SUN 
E C BS TV Los Мар, ys osos (3:48-: 5p) 


AVERAGE AUDIENCE f 5,180 
K (Households (000) & %) 16.5* 6.1 5.0 5.15 5.6 6.3* 6.9* 185 
SHARE OF AUDIENCE 45 * 18 152 16 * 17 * 19 * 19 * 19 * 
AVG. AUD, BY % HR Bit. 170. 13:5 69 опаа 50 50 БАБО Кето 11674 6:008 А meet (5 
2 TOTAL AUDIENCE { 8,410 8,240 
(Households (000) & %) 9.9 


NBC RIGHTLY NEWS- 
NBC TV л 


AVERAGE AUDIENCE { 2,890 6,710 
(Households (000) & %) 3.4 8-57 4.0* 159. 

SHARE OF AUDIENCE % 10 Ds 15 * 19 

AVG. AUD. BY МНЕ. % 2.6 3.5 3.5 3.6 T.9 T.9 


TV HOUSEHOLDS USING TV n I 
‘See Def. 1 


US. TV Households: 84,900,000 For explanation of symbols, See page A 
(їЎсвз EVENING NENS-SUN(B), CBS, (6:00-6:20PM) (2)005 EVENING NEWS-SUNDAY ,CBS,(6:20-6:30PM) жерини о ИШИН 


A-37 DAY SUN. JUNE 9, 1985 


^* — Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
TOTAL AUDIENCE m m 


DAY, WS UNE QUARTER! ноџѕногоѕ [HOUSEHOLDS SHARE 

NETWORK/PROGRAM # (NYT) НОЕ) о) я x Ж 

EVENING MONDAY 

ABC ABC MONDAY NIGHT BASEBALL 2 8.00-11.18PM -GRID 20,380 24.0| 8,490 10.0 
11115 

ABC ABC NEWSBRIEF-MON 2 8.05- 8.06PM 8.00 6,790 8.0| 6,790 8.0 

ABC ABC BUSINESS BRIEF-MON 1 8.58- 8.59PM 8.45 | 10,190 12.0|10,190 12.0 20 

ABC ABC NEHSBRIEF -MON 1 9.53- 9.54PM 9.45 | 11,460 13.5|11,460 13.5 21 

CBS AMERICAN PORTRAIT SUS.(SUS) 1 8.58- 8.59PM 8.45 

EVENING TUESDAY 

ABC THREE'S A CROWD 1 8.35- 9.05PM -GRID | 12,990 15.3 10,590 12.4 20 

ABC ABC MOVIE SPEC.(S) 1 9.05-11.05M GRID | 20,120 23.7|10,870 12.8 21 

- 2 9.58- 9.59PM 9.45 10,530 12.4]10,530 12.4 

Eee ears 1 10:01-10.02РМ 10.00 | 10,780 12.7|10,780 12.7 20 

CBS CBS TUESDAY NIGHT MOVIES 1 9.30-11.30PM -GRID | 18,930 22.3 11,460 13.5 22 
11115 15.6* 29* 

NBC DEMOCRATIC RESPONSE-NBC(SUS) 1 8.23- 8.34PM 8.15 


NBC BOB HOPE'S BIRTHDAY(S) 1 9.30-11.300M GRID | 27,420 32.3 14,860 17.5 29 T 
11:15 15.2* 28*|14.8 
EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-HED 8.58- 8.59PM 8.45 | 9,420 11.1| 9,420 11.1 19 [11.1 7,560 8.9| 7,560 8.9 16 | 8.9 
ABC ABC NEWSBRIEF-WED 9.58- 9.59PM 9.45 | 12,900 15.2|12,900 15.2 25 [15.2 8,740 10.3| 8,740 10.3 17 [10.3 
CBS AMERICAN PORTRAIT SUS(SUS) 8.58- 8.59PM 8.45 
CBS NBA CHAMPIONSHIP GAME 4(S) 2 9.00-11.40PM КАШ 27,170 32.0|14,430 17.0 30 
š 18.4 
11:15 19.0* 35* 119.6 
11:30 15.6* 34*|15.6 
EVENING THURSDAY 
ABC ABC NEUSBRIEF- THU 1 9.58- 9.59PM 9.45] 9,680 11.4| 9,680 11.4 18 [11.4 
2 10:00-10:01РМ 10.00 6,110 7.2] 6,110 7.2 12 | 7.2 
CBS NBA CHAMPIONSHIP GAME 2(5) | 9.00-1.37PM -GRID | 24,450 28.8/12,140 14.3 25 ^ 
. 3 
11.15 16.8* 30* |17:4 
11:30 14:1* 30*|14:1 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF -FRI 8.14- 8.15PM 8.00] 9,340 11.0] 9,340 11.0 25 [11.0 7,980 9.4] 7,980 9.4 20 | 9.4 
ABC ABC NEWSBRIEF-FRI 1 9.57- 9,58PM 9.45 6,960 8.2| 6,960 8.2 15 | 8.2 
2 9.58- 9:59PM 9.45 6,450 7.6| 6,450 7.6 14 | 7.6 
CBS AMERICAN PORTRAIT-SUS.(SUS) 1 8.29- 8.3]PM — 8.15 
CBS AMERICAN PORTRAIT,SUS(SUS) 2 8.52- 8.53PM 8.45 


A-39 0.8. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


^0 Wielsen NATIONAL TV AUDIENCE ESTIMATES — — — $— = 


| TOTAL AUDIENCE. TELE- N TELE- 
DAY WK — TIME QUARTERI CAST CAST 
HOUSEHOLDS [HOUSEHOLDS SHARE fs HOUSEHOLDS on. 
NETWORK/PROGRAM _ + (MH) но | qe % [o x x % PS || oo ж DAYS 
EVENING FRIDAY-CONT'D 
CBS NBA CHAMPIONSHIP GAME 5(5) 2 9,00-11.32PM -GRID 24,790 29.2 12,900 15.2 28 | | | 
11.00 : 
11:15 17.6% 33* |17:3 
11:30 13:3 
NBC NBC NEHS DIGEST-M-F(B) 2 8.58- 8.59PM 8.45 3,990 4.7| 3,990 4.7 9 | 4.7 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 8.58- 8.59PM 8.45 | 7,560 8.9| 7,560 8.9 18 | 8.9 8,660 10.2| 8,660 10.2 22 |10.2 
ABC ABC NEWSBRIEF-SAT. 9.58- 9.59PM 9.45 | 7,900 9.3] 7,900 9.3 17 | 9.3 9,250 10.9| 9,250 10.9 21 |10.9 
CBS SPORTSBREAK-SAT 8.58- 8.59PM 8.45 | 6,200 7.3| 6,200 7.3 15 | 7.3 7,220 8.5] 7,220 8.5 18 | 8.5 
CBS NEWSBREAK-SAT. 9.58- 9.59PM 9.45 | 7,980 9.4| 7,980 9.4 17 | 9.4 7,640 9.0| 7,640 9.0 17 | 9.0 
NBC NBC NEWS DIGEST-SAT 8.58- 8.59PM 8.45| 5,860 6.9] 5,860 6.9 14 | 6.9 6,620 7.8| 6,620 7.8 17 | 7.8 
NBC NBC NEWS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 6,960 8.2| 6,960 8.2 16 | 8.2 
EVENING SUNDAY 
АВС ABC SPORTS UPDATE-SUN 1 8.58- 9.00PM 8.45 | 11,970 14.1|11,630 13.7 23 [13.7 
2 8.57- 8.58PM 8.45 8,320 9.8| 8,320 9.8 18 | 9.8 
ABC ABC NEWSBRIEF-SUN. 1 9.56- 9.58PM 9.45 | 12,650 14.9 12,480 14.7 24 [14.7 
2 9.56- 9.57PM 9.45 9,420 11.1| 9,420 11.1 19 |ll.l 
CBS SPORTSBREAK-SUN &.58-:8/5 PM Siás 
.45 | 12,060 14.2|12,060 14.2 24 [14.2 
7 Я , 11,040 13.0|11, ; 
BS 39TH ANNUAL TONY AWARDS(S) 1 9.00-11.289M -GRID | 22,580 26.6 10,100 11.9, 21 1,040 13.0 24 |13.0 
CBS NEWSBREAK-SUN. " ў анима 
1 8:235 Eis 245 8,570 10.1| 8,570 10.1 16 [10.1 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM a 11,460 13.5]11,460 13.5 23 [13.5 
К .45| 7,390 8.7] 7,390 8.7 15 | 8.7 8.320 9 
a р : . ; .8| 8,320 9. 
NBC NBC NEWS DIGEST-2-SUN. 1 9.58- 9.59PM 9.45 | 10,700 12.6|10,700 12.6 20 [12.6 din SR 
EVENING MONDAY-FRIDAY 
ABC ABC MONDAY NIGHT BSBL-2 2 11.18-11.47PM 11 
1.25 10,360 12.2] 8,660 10.2 21 |10.0|MON. 
11:45 10:5 |MON: 
ABC ABC NEWS:NIGHTLINE 3:9 MON: 
> 11.39] 6,030 7.1] 4,670 5.5 15 eer 5,520 6.5] 4,330 5.1 14 | 5.T|TU-F 
12:00 aca | Rer 4:5 |TU-F 
ABC ABC NEHSNIGHTLINE -THU(B) 2 12.01-12.42AM 12.00 ` 4-010 TH 
15-10 3,910 4.6| 3,060 3.6 13 | 4.0 THU. 
12:30 3:8* 13*| 3:5 THU: 
ABC ABC ROCKS 3:2* 14* | 3:2 |THU: 
2 š 1. ена di E 12:00 2,380 2.8] 1,780 2.1 7 | 2.2|ЕВІ 
1549 š o [sii 2,550 3.0| 1,870 2.2 т | 2.2|FRI. 
ABC EYE ON HOLLYWOOD р 1.8 [FRI $3 Rt: 
> ‘JERE. 
18.00) 1,610 1.9 1,380 1.6 6 | 12 ru 11950 aal jam To | 
12.30 : 1:970 & 
ABC ABC NEWS:NIGHTLINE-MON 2 12.36- 1.09АМ рр Дро 
CONT'D i 1200 3,400 4.0] 2,550 3.0 14 | 3.4 |MON. 


А-41 U.S.TVH J 
IOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A42 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


TOTAL AUDIENCE] AVERAGE AUDIENCE | ме 
DAY WK TIME QUARTER) HOUSEHOLDS [HOUSEHOLDS SHARE| HR 
NETWORK/PROGRAM # (Үл) HOUR @ х ою x x 
EVENING MONDAY -FRIDAY-CONTD 
ABC ABC NEWS:NIGHTLINE-MON-CONT'D dias 
1:00 
CBS AMERICAN PORTRAIT » 8-45 10,100 11.9|10,100 11. 9,760 11.5] 9,760 11. 
CBS NEHSBREAK-M-F 1 > 3.15 | 8,830 10.4) 8,740 10. ЕРТЕ 
gA 
Р 11.30 6,450 7.6] 4,330 
CBS LATE MOVIE [ n 
12:00 
12:15 
12:30 
12.45 
1:00 
dE 
TIMES (SUS 
VIE II i: 12.30 3,480 4.1| 2,800 
CBS LATE MOVII 12:45 
1.00 3.2 [M-F 3.5 [M-F 
1:15 3.1* 18*| 3:0|M-F 3.3* 19*| 3:2 M-F 
1:30 2.6] TU&TH 2:9]W & F 
1:45 2.5* 19*| 2:5 |TU&TH 2.8* 19*| 27H & F 
2.00 2.3* 20*| 2:3|THU. 2.6 & F 
VARIOUS TIMES (SUS) 
CBS CBS NEWS NIGHTHATCH-1 2.00- 2.30AM 2.00] 1,020 1.2| 850 1.0 11 | i.0|M4SU 1,190 1.4 1,020 1.2 13 | 1.3|MrUTHS 
2.15 1:0|M4SU 1:1|MTUTHS] 
CBS CBS NEHS NIGHTWATCH-2 2.30- 3.00AM -GRID 930 1.1| 850 1.0 13 M-THSU| | 1,100 1.3| 1,020 1.2 15 M-THS! 
2.30 1.0 M-THSU 1.2 |M-THSU 
2.45 -9 |M-THSU 1:2 M-THSU 
CBS CBS NEWS NIGHTWATCH-3 3.00- 6.00AM — 3.00 | 1,440 1.7| 760 .9 18 | i.1|M-THsU| | 1,700 2.0| 850 1.0 19 | 1.1|M-THS 
3:15 1.0* 16*| 1:0 M-THSU 1.1* 17*| 1:0 |M-THSi 
3:30 -9 |M-THSU 1:0 |M-THS 
3.45 .8* 15*| :8|M-THSU 1.0* 18*| 1:0 M-THSI 
4.00 :9 IM-THSU 1.1|M-THS 
4:15 9* 18*| `8|M-THSU 1.1* 21*| 1:1|M-THSI 
4:30 :8 |M-THSU 1:1 /M-THS! 
4.45 .8* 18*| '8|M-THSU 1.0* 21*| 1:0 M-THSI 
5.00 -7 |M-THSU -8 |M-THSI 
5.15 .T* 16*| .7|M-THSU .9* 21*| :9|M-THSI 
5.30 -8 |M-THSU -9 |М-ТН 
5.45 .8* 19*| :8|M-THSU .9* 20*| `9|M-THSI 
NBC NBC NEHS DIGEST-M-F E 8.45 | 9,760 11.5 9,760 11.5 20 por 9,680 11.4| 9,680 11.4 20 |11.4|M-TH 
NBC NBC NEHS DIGEST-2-M-F > 9.45 | 10,870 12.8]10,870 12.8 21 |12.7|TU&TH 9,510 11.2| 9,510 11.2 18 |11.2|TURTH 
10:15 12.9|TUE. 


A-43 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^^ Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WERI — — | WEEK 2 
TOTAL AUDIENCE AVERAGE AUDIENCE | Ave | reir. | [TOTAL AUDIENCE | AVERAGE AUDIENCE | AÇ. Т т. 
|AUD.B' M CAST 
DAY WK — TIME QUARTER] WousenoLos wousewouos same не | CAST | | wousewoips [uoUsEHOLDs знаке WR | CAST 
NETWORK/PROGRAM * (N.Y.T.) HOUR (9 % 00 % %|% DAYS (0 % (Q0 % % | % |5 
EVENING MONDAY-FRIDAY-CONTD zu. RT 
> 11.30 | 10,100 11.9] 6,370 7.5. 24 | в.в|м- ‚020 11.8] 6,280 Т. 
Hae: TONIGHT: SHOH 11.45 8.4* 23* | 8.0 |MWTHF 8.0* 21* 
12.00 T.6|M-F 
12:15 7.1* 24*| 6.6 [M-F 6.8* 23* 
12.30 6.9|TUE 
12:45 6.0* 27*| 5:0|TUE; 
12.30 | 4,160 4.9| 3,480 4.1 21 | 4.5 |N-TH 3,740 4.4| 3,140 3.7 17 | 3.9 |-TH 
NBC DAVID LETTERMAN 1 > 12.30 4.5 | TH BE 
1:00 4:2 TUE 
1:15 3:5 [TUE 
- , ,010 5.9] 2,210 2.6 13 | 4.0|FRI. 5,520 6.5] 2,380 2.8 14 | 4.T|FRI. 
NBC FRIDAY NIGHT VIDEOS 12.30- 2.0004 12.30] 5,010 5.9] 2,210 2.6, Із, | 4. FAI 23. dee] ЗА. 
1:00 2:4 |FRI 2:6 FRI: 
1115 2.з* 12*| 2.1181 2.5* 13*| 24 FRI 
1:30 1.9|FRI 1.8|FRI. 
1:45 2.0* 12*| 2:0 |FRI 1.8* 11*| 17 [FRE 
1.00] 3,400 4.0| 2,800 3.3 21 | 3.6 N-TH 2,970 3.5] 2,460 2.9 17 | 3.1]M-TH 
NBC DAVID LETTERMAN Il E 140 $e SE 
1.30 3.1|TUE 
1145 2/6 |TUE 
DAY MONDAY-FRIDAY 
ABC ABC WORLD NEWS-MORN-615A 6.15- 6,3044 6.15] 1,700 2.0] 1,610 1.9 21 | 1.9|м-ғ 1,780 2.1] 1,700 2.0 22 | 2.0|M-F 
ABC АВС WORLD NEUS-MORN-645A 6.45- 7,00 6.45] 2,460 2.9] 2,290 2.7 21 | 2.T|W-F 2,380 2.8] 2,210 2.6 20 | 2.6 M-F 
ABC ABC DAYTIME NEWSBRIEF-M-F MC 2.45 | 6,280 7.4| 6,200 7.3 26 | 7.4|M-F 
2 2.58- 2.59PM 2:45 7,050 8.3| 7,050 8.3 29 | &.3|M-F 
CBS CBS EARLY MORNING NEWS 6.30- 7.00AM 6.30 | 1,700 2.0| 1,270 1.5 16 | 1.4|M-F 1,700 2.0| 1,360 1.6 16 | 1.8{М-Е 
6:45 1.6 [M-F 1.7 [M-F 
CBS NEWSBREAK-11.57 11.57-11.59AM_ 11.45] 5,940 7.0| 5,690 6.7 27 | 6.7|M-F 6,110 7.2| 5,940 7.0 28 | 7.0|m-F 
CBS NBA CHAMPIONSHIP GAME 1(5) 1 3.00- 5.28PM 3.00] 15,030 17.7] 7,560 8.9 27 | 7.1|NON. 
3:15 7.6% 24*| 8:1|MON: 
3:30 8:8 [MON 
3:45 8.9* 28*| 9:0 MON. 
4:00 3:3 MON: 
4:15 9.0* 27^ | 8:8 "ON: 
4:30 3:5 MON: 
4:45 9.6* 28*| 9:7 |HON: 
5:00 3:8 "ON. 
5:15 9.6* 27*| 9:3 мон: 
CBS NEHSBREAK-3.57 3.57- 3.59PM 3.45 | 4,500 5.3] 4,330 5.1 16 | 5.1|TU-F 4,670 5.5| 4,410 5.2 16 | 5.2|М-Е 
CBS CBS SCHOOLBREAK SPECIALSS) 2 4.30- 5.90PM 4.30 6,620 7.8| 4,160 4.9 14 | 4.8|TUE 
4:45 4:8* l4*| 4:7 TUE 
5:00 5:0 TUE 
5:15 5.1* 14*| $:3|TUE:; 
NBC NBC NEWS AT SUNRISE 6.30- 7.004M 6.30] 2,720 3.2| 1,870 2.2 18 | l.8|W-F 2,800 3.3] 2,040 2.4 20 | 2.0 M-F 
6:45 2.6 M-F 2:8 [M-F 


A-45 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBCLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-46 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG | reir. | [TOTAL AUDIENCE AVERAGE AUDIENCE | ve 
Vi 

DAY WK — TIME QUARTER] Mousenoros |ноцѕеноіоѕ SHARE не) CASE | | HousEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (NY.T) HOUR % % | % | DAYS 00) % + 00) % * 
DAY MONDAY-FRIDAY-CONTO 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45] 3,910 4.6| 3,910 4.6 16 | 4.6|Wr 3,740 4.4| 3,740 4.4 15 | 4.4 |F 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-6:25AM 8.25- 8.29AM 8.15 2,990 2.8 18 | 2.8 2,970 3.5| 2,630 3.1 20 | 3.1 
ABC SCHOOLHOUSE ROCK-9:55AM 9.55- 9.50AM 9.45 2,630 3.1 12 | 3.1 3,990 4.7| 3,400 4.0 15 | 4.0 
ABC SCHOOLHOUSE ROCK-10:25AM 10.25-10.294M 10.15 2,30 3.1 11 | 3.1 3,820 4.5| 3,480 4.1 15 | 4.1 
ABC SCHOOLHOUSE ROCK-11:25AM 11.25-11.29АМ 11.15 3,060 3.6 13 | 3.6 3,480 4.1| 3,140 3.7 14 | 3.7 
ABC АВС WIDE HORLD-SPORTS SAT 1 4.30- 6.47PM GRID 3,990 4.7 13 

6.45 8.2* 13*1 4.7 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 2,910 2.6 16 2.6 2,290 2.7| 2,210 2.6 17 2.6 
CBS IN THE NEWS- 8,56AM 8.56- 8.59AM — 8.45 3,310 3.9 20 | 3.9 2,550 3.0| 2,290 2.7 14 | 2.7 
CBS IN THE NEWS- 9.56AM 9.56- 9.59AM 9.45 3,310 3.9 16 3.9 4,410 5.2| 3,910 4.6 18 | 4.6 
CBS IN THE NENS-11.56AM 2 11.56-11.59AM 11.45 3,650 4.3| 3,400 4.0 15 | 4.0 
CBS IN THE NEHS-12.26PM 12.26-12.29РМ 12.15 2,210 2.6 10 | 2.6 2,460 2.9 2,210 2.6 10 | 2.6 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30AM 8.15 2,630 3.1 19 | 3.1 3,570 4.2| 3,570 4.2 27 | 4.2 
NBC ONE TO GROW ON-8:58AM 8.58- 9.00AM 8.45 3,910 4.6 23 | 4.6 4,330 5.1] 4,160 4.9 25 | 4.9 
NBC ONE TO GROH ON-10:28AM 10.28-10.304M 10.15 6,280 7.4 27 | 7.4 6,710 7.9| 6,540 7.7 28 | 7.7 
NBC ONE TO GROW ON-10:58AM 10.58-11.00AM 10.45 5,520 6.5 24 | 6.5 6,030 7.1| 5,860 6.9 25 | 6.9 
NBC ONE TO GROW ON-12:28PM 12.28-12.30РМ 12.15 | 3,060 3.6| 2,970 3.5 14 | 3.5 3,820 4.5| 3,650 4.3 16 | 4.3 
NBC NBC MAJOR LEAGUE PRE GAME 1 1.00- 1.20PM эр] 4,000 4.8] 3,480 4.1 H | 
NBC NBC MAJOR LEAGUE BASEBALL 1 1.20- 4.21PM -GRID| 13,750 16.2| 5,180 6.1 23 

4.15 7.1* 24*| 6.5 
NBC NBC MAJOR LEAGUE PRE GAME 2 3.00- 3.16PM -GRID 4,500 5.3| 4,250 5.0 19 

. 4.9 
DAY SUNDAY 
ABC USFL FOOTBALL 1 2.30- 5.36PM GRID | 6,620 7.8| 2,040 2.4 7 

5.30 216% T*| 2.6 
CBS KEMPER OPEN-SUN.(S) 1 1.00- 3.41PM GRID | 10,530 12.4| 3,400 4.0 14 

3.30 T.4* 23*| 7.4 
CBS NBA CHAMPIONSHIP GAME 6(5) 2 1.00- 3.48PM -GRID 20,380 24.0]10,950 12.9 37 

3.45 12.8* 35*| 9.6 
CBS NBA CHAMPIONSHIP GAME 3(5) 1 3.41- 6.204 -GRID | 19,610 23.1]10,360 12.2 34 | 

6:15 12.5* 30* [10.3 
CBS CBS EVENING NEWS~SUN(B) | 6.00- 6.204 GRID | 3,740 4.4] 3,400 4.0 9),, 
CBS CBS EVENING NEHS-SUNDA(B) ? 6.54- 7.00PM 6.45 3,140 3.7| 2,380 2.8 7 | 2.8 
NBC LADIES PGA CHAMP-SUN(S) 1 1.00- 4.26PM -GRID| 5,690 6.7| 1,780 2.1 7 

4.15 21 6*2 
А-47 Ш. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


‘Television Index 


Bullet 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(312) 498-6300 (212) 708-7500 (415) 321-7700 


^. Tune 21, 1985 


NIELSEN NATIONAL TV RATINGS REPORT 
lst JUNE 1985 REPORT 
May 27-June 9,731985 


The Season-to-Date averages for the following 
prime time short duration news programs have 
been corrected in this report to reflect re- 
processing due to an overstatement of stations 
in their line-ups. 


ABC BUSINESS BRIEF - WED 

ABC NEWSBRIEF - MON THRU SUN 

ABC SPORTS UPDATE - SAT & SUN 
AMERICAN PORTRAIT 

NBC NEWS DIGEST - M-F, SAT & SUN 

NBC NEWS DIGEST - 2 - M-F, SAT & SUN 
NEWSBREAK - M-F, SAT & SUN 
SPORTSBREAK - SUN 


